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goals for 

businesses, organizations and Media as a whole.
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A. Enhance pedestrian mobility and connectivity throughout the 

Borough. 

B. Make on-road bicycling safer and more convenient 

throughout the Borough. 

C. Institute traffic calming measures on streets with high-accident 

rates and re-design problematic, awkward or obsolete 

intersections to improve traffic flow and pedestrian mobility. 

D. Promote alternatives to automobile transportation. 

E. Seek parking efficiencies. 

Improve pedestrian access and amenities at public 

transportation nodes.

A. Allow for additional density and building height in areas 

served by public transit and good roadway access.  



B. Create design guidelines for architecture, streetscape, signs and 

lighting and reevaluate the existing landscape ordinances. 

C. Support the redevelopment of vacant or underutilized sites in 

commercial zoning districts.  

D. Work with the private sector to identify development types 

responding to market demand and ensure the zoning ordinance 

is accommodative of these development types while also 

complementing the Borough’s quality of life.  

A. Focus Borough efforts on energy conservation initiatives,  

priorities, and strategies for their implementation. Involve 

Environmental Advisory Committee. Include the perspective of 

other community groups dedicated to energy conservation. 

B. Promote energy conservation and ‘green’ construction in new 

buildings or renovations with appropriate incentives in the 

zoning ordinance and building permits. 

C. Enhance public awareness about energy conservation 

practices. 

D. Work with DVRPC to identify possible funding. 

A. Provide parks / civic space within ¼ mile of all neighborhoods. 

B. Examine upgrades to existing open space areas to meet the 

needs of local neighborhoods.  

C. Improve aesthetics and visibility at Borough gateways. 

D. Promote “greening” of the Borough through expansive planting 

of street trees.  

E. Work with Delaware County Parks Department and Friends of 



Glen Providence Park to support programming in, and 

stewardship of Glen Providence Park.  

F. Develop guidelines for stormwater infiltration in all sections of 

the Borough and design new planting areas with stormwater 

infiltration capabilities. 

G. Encourage community gardens and edible landscapes 

(permaculture) in public and private lands. 

A. Encourage a vibrant cultural atmosphere that includes 

opportunities to enjoy music, theater, film and public art.  

Celebrate diversity through public events and art.



A. Promote the continued preservation of the existing Act 167 

Local Historic Districts and the Historic Resource Overlay 

District.  

B. Preserve the historic character of Media’s downtown. 

C. Encourage the preservation and protection of Media’s 

residential neighborhoods. 

D. Support the protection of scattered historic resources 

E. Identify cultural and historic resources that contribute to the 

Borough’s development.  

A. Establish more community spaces and meeting areas for local 

organizations.  

B. Address the possible future of diminished resources and 

services pertaining to fire and emergency medical services. 

C. Create the “infrastructure” needed to make cross-

communication between community groups and knowledge 

resource sharing between organization leaders standardized. 

D. Develop nuisance ordinances for property maintenance and 

enforcement. 

A. 

 

B. 

 



C. 
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1. Transportation 

 Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

A.  Enhance pedestrian mobility and connectivity throughout the Borough  

1.1 

Complete the sidewalk network by constructing sidewalks on all blocks that do not 
have sidewalks. Missing sidewalk sections are listed in Table 2-31.  A priority for 
sidewalk construction is the missing section along Baltimore Avenue between Beatty 
Road and Providence Road., which would require coordination with Nether 
Providence Township. 

Within 5 Years 
Borough, Private 

Developers 

Borough, PennDOT, 
FHWA funds through 

Delaware Planning 
Department, Private 

Sector 

Medium 

1.2 Adopt an official map and add missing sidewalk sections to the map. Immediately Borough Borough Minimal 

B.  Make on-road bicycling safer and more convenient throughout the Borough 

1.3 

Complete a Borough-wide bicycle feasibility study to identify possible bike routes 
utilizing alleys and low volume streets to connect schools, transportation hubs and 
other destinations. The study should also consider the feasibility of a bike share 
program in the Borough. It should also include engineering requirements and 
preliminary costs for recommended alignments/routes. 

Within 1-2 
Years 

Borough, Rose 
Tree-Media School 

District  

DCNR, TAP, DCED, 
PennDOT, DVRPC-

CMAQ, DVRPC-TCDI 
Low 

1.4 
Install bike racks at the Media regional rail station, in the downtown business district 
and near employment sites throughout the Borough. Incorporate advertising spaces 
for local business to fund bike racks. 

Within 1-2 
Years 

Borough, SEPTA, 
Upper Providence 
Township / Media 

Business Authority, 
Delaware County 

TMA 

Local Businesses, 
Borough, SEPTA, 
Upper Providence 
Township, FHWA 
through Delaware 
County Planning 

Department 

Low 

1.5 
Adopt an official map and identify and designate streets intended for bike  routes 
based on the feasibility study recommendations. 

Within 1-2 
Years 

Borough 
Borough, DVRPC-

TCDI 
Minimal 

C.  Institute traffic calming measures on streets with high-accident rates and re-design problematic, awkward, 
or obsolete intersections to improve traffic flow and pedestrian mobility 

1.6 

Improve traffic flow and turning movements and provide areas for gateway 
beautification at the Baltimore Avenue/State Street/Brooke Street intersection. 
Consider implementing the following measures: sidewalk installation, curb bulb-outs, 
highly visible crosswalks and a landscaped median. Similar upgrades should also be 
considered for portions of Brooke Street and Painter Street leading into the 
intersection. 

Within 10 Years Borough, PennDOT 

FHWA funds through 
Delaware Planning 

Department, 
PennDOT, DCED 

High 

1.7 
Conduct a traffic study along the Providence Road corridor to identify contributing 
factors to traffic congestion and identify solutions.  Focus on the areas near the 
intersections with Baltimore Avenue and State Street. 

Within 2-3 
Years 

Borough, PennDOT 
Borough, PennDOT, 

DVRPC-CMAQ 
Low 
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1. Transportation 

 Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

C.  Institute traffic calming measures on streets with high-accident rates and re-design problematic, awkward, 
or obsolete intersections to improve traffic flow and pedestrian mobility (continued) 

1.8 

Examine the utilization of traffic calming measures on Baltimore Avenue to facilitate 
pedestrian mobility and visibility in the southern portion of the Borough. 

Within 5 
Years 

Borough, PennDOT 

Borough, FHWA 
funds through 

Delaware Planning 
Department, DCED, 

DVRPC-CMAQ 

Medium / High 

 Consider raised table intersections with textured paving at the eastern gateway 
(Baltimore Avenue and South Providence Road) and  western gateway (Baltimore 
Avenue and State Street/Brooke Street) and Monroe, Olive, Jackson and Veterans 
Streets.  

Consider the use of  highly visible colored or textured crosswalks at the Baltimore 
Avenue non-signalized intersections of Lemon, Church, Gayley, Edgmont and 
Vernon streets. 

Study the feasibility of providing on-street parking on selected blocks at the 
eastern end of Baltimore Avenue between Edgmont Street and Providence Road. 

 Consider bulb-outs at intersections. 

1.9 Adopt an official map and identify intersections in need of improvements.  Immediately Borough 
Borough, DVRPC-

TCDI 
Minimal 

D. Promote alternatives to automobile transportation 

1.10 
Work with SEPTA to establishing a pilot program for free or reduced fare trolley 
service within the Borough by utilizing the new smart card fare meter technology. 

Ongoing Borough, SETPA 
SEPTA Capital 

Budget 
Low 

1.11 

Study the possibility of an alternative-fuel shuttle bus service connecting remote 
parking areas (park and rides), Rose Tree Park, commercial districts, courthouse, 
trolley and Media regional rail station. This could possibly be linked with a stop placed 
at the proposed Orange Street and Baltimore Avenue redeveloped parking lot site. 

Within 5-7 
Years 

Borough, Media 
Business Authority, 
Upper Providence, 
Nether Providence 

and Middletown 
Townships, 

Delaware County 
TMA 

DVRPC-CMAQ, 
Delaware County, 
Media Borough, 

participating 
municipalities 

Medium 

1.12 
Work with local lenders to create mortgage incentive programs for Borough 
homebuyers with one or no motor vehicle per household.  

Ongoing 
Borough, Local 

Banks 
Local Banks Low 

1.13 

Explore with the MBA the establishment of unique transportation services such as 
pedi-cabs and carriage rides during Borough events, holidays and weekends.  A pilot 
program should be developed to solicit local entrepreneurs willing to run these 
operations. 

Ongoing 
Borough / Private 

Sector 
Private Sector Low 
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1. Transportation 

 Recommendation Timeframe 
Responsible 

Entity 

Potential 
Funding 
Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

E.  Seek parking efficiencies 

1.14 
Improve and consolidate way-finding signage directing visitors to the courthouse, 
State Street, businesses, parking and other significant destinations and away from 
residential neighborhoods. 

Within 2-3 
Years 

Borough 
DVRPC-TCDI, DVRPC

-CMAQ 
Low 

1.15 
Explore the development of a real-time web application to track vacant Borough 
parking spots. 

Within 2-3 
Years 

Borough 
Borough, DVRPC-

CMAQ 
Low 

1.16 
Work with banks, law offices and other businesses and encourage them to rent 
unused parking spaces in existing parking lots. Look to West Chester as a model. 

Ongoing 
Borough, Local 

Businesses 
N/A Minimal 

1.17 
Evaluate converting front-in angle parking to back-in angle parking to improve visibility 
for motorists and bicyclists. The Borough should consult with towns such as Pottstown 
and Bethlehem that have installed this type of parking to learn from their experiences. 

Within 2-3 
Years 

Borough 
Borough, DVRPC-

CMAQ 
Low 

F.  Improve pedestrian access and amenities at transportation nodes 

1.18 
Work with SEPTA and Upper Providence Township to create a more accessible 
walking route between the Media train station platforms and Orange Street, including 
reopening the steps/ramp between the outbound platform and Orange Street. 

Within 3-5 
Years 

Borough, SETPA, 
Upper Providence 

Township 

SEPTA Capital 
Budget, FHWA funds 

through Delaware 
County Planning 

Department 

Medium 

1.19 

Work with SEPTA to install a westbound bus stop on Baltimore Avenue at the Media 
Shopping Center to improve bus rider access to the Shopping Center. If this is not 
possible, install a bus stop at the northwest corner of Baltimore Avenue and 
Providence Road. 

Within 2-3 
Years 

Borough, SEPTA 
SEPTA Capital 

Budget 
Low 

G.  Continue to progress toward reconstruction of the 3rd Street dam and the rebuilding of 3rd Street 

1.20 
Proceed toward design and buildout of dam improvements and roadway 
reconstruction. 

Within 2-3 
Years 

Borough N/A Low 
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2. Land Use 

 Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

A.  Allow for additional density and building height in areas served by public transit and good roadway access 

2.1 

Examine zoning and land use policies along public transportation routes to encourage 
new growth and increased mass transit use. Consider the establishment of zoning to 
allow mixed use Transit Oriented Developments (TODs) for parcels within 
approximately 500’ of the Providence Road trolley station and the Media regional rail 
station.  

Ongoing 
Borough / Upper 

Providence 
Township 

Borough / Upper 
Providence 

Township, DVRPC-
CMAC, DVRPC-TCDI 

Low 

B.  Create design guidelines for architecture, streetscape, signs, and lighting and reevaluate the existing 
landscape ordinances 

2.2 
Create SALDO design guidelines in commercial and mixed-use districts to include 
common site amenities such as lighting, benches, litter receptacles, sidewalk 
pavement, utility/planting strips and textured and colored crosswalks. 

Within 1-3 
Years 

Borough Borough Low 

2.3 
Create design guidelines in commercial and mixed-use districts for signs.  Consider 
requiring signs to match or compliment the architecture of the primary structure. 

Within 1-3 
Years 

Borough 
Borough, DVRPC-

TCDI 
Low 

2.4 
Evaluate the existing landscape ordinances for reoccurring problems and ensure 
there are adequate standards for street trees, screening and buffering. 

Within 1-3 
Years 

Borough Borough Low 

2.5 
Work with Shade Tree Commission and Planning Commission to update Borough 
ordinances to require the inclusion of trees in parking lots. 

Within 1-3 
Years 

Borough, Shade 
Tree Commission, 

Planning 
Commission 

Borough Low 

C.  Support the redevelopment of vacant or underutilized sites in commercial zoning districts 

2.6 

Encourage redevelopment of the Borough’s Orange Street parking lot through a 
cooperative venture with public and private partners or by selling or leasing it to a 
private developer interested in building a mixed use commercial building with 
structured parking. Active uses should provide street frontage and parking should be 
located to the rear and upper floors—in-line with the spirit of the TND zoning overlay 
ordinance, and transit-oriented development (TOD). 

Within 5-7 
Years 

Borough 
Private Developers, 

DVRPC-CMAC, 
DVRPC-TCDI 

T.B.D. 

2.7 
Study the feasibility of reconstructing the Olive Street parking garage with active 
commercial uses at the street level. Use redevelopment proceeds from the Orange 
Street lot to offer incentives to private developers. 

Within 7-10 
Years 

Borough 
Private Developers, 

DVRPC-CMAC, 
DVRPC-TCDI 

High 
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2. Land Use 

Recommendation Timeframe 
Responsible 

Entity 
Potential Funding 

Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

D.  Work with the private sector to identify development types responding to market demand and ensure the 
zoning ordinance is accommodative of these development types while also complementing the Borough’s 
quality of life 

2.8 Move toward form based zoning in residential districts. 
Within 3-5 

Years 
Borough Borough Low 

2.9 
Institute a mixture of form based and Euclidean (traditional) zoning in commercial and 
mixed-use zoning districts.  This “hybrid’ zoning should tailored to fit the unique 
characteristics of each district. 

Within 2-3 
Years 

Borough Borough Low 

2.10 
Refine the personal service definition to clearly list all desired uses and prohibit all 
others. 

Within 1-2 
Years 

Borough Borough Low 

2.11 

Re-examine zoning of the Highway Business Office – HBO / Traditional Neighborhood 
Development Overlay-TND along all areas of Baltimore Avenue: 

3-5 Years Borough 
Borough, DVRPC-

TCDI 
Low 

 Clearly define limits of the TND district on the zoning map. 

 Create a maximum front yard setback (10-15’) in addition to a minimum front yard 
setback (“build-to” line) to reduce the ‘canyon’ effect and allow for flexibility  / 
additional building articulation. 

 Allow buildings over 3 stories with the inclusion of design standards that reduce 
building scale and mass. A few examples of these design standards may include: 

 A horizontal building step back at 35’ to reduce “canyon” effect. 

 Offsetting building setbacks for parcels located adjacent to the R-2 
residential districts. For buildings over 35’, side and rear yard building 
setbacks should be extended at least 2’ for every 1’ of building height over 
35’. 

 A minimum separation distance between buildings over 3 stories. 

 Prohibit drive through windows on the side of the buildings facing a street. 
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2. Land Use 

 Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

D.  Work with the private sector to identify development types responding to market demand and ensure the 
zoning ordinance is accommodative of these development types while also complementing the Borough’s 
quality of life (continued) 

2.12 

Explore the creation of three distinct areas within the Highway Business Office – 
HBO /Traditional Neighborhood Development Overlay-TND zoning to reflect the 
variety of development characters along Baltimore Avenue. 

3-5 Years Borough 
Borough, DVRPC-

TCDI 
Low 

Eastern Gateway (Within 500’ of the Providence Road trolley station, and including 
area between Monroe St. & Radnor St.):  

 Explore allowing increased density and taller building heights (based on the tallest 
existing building in the Borough) with building design guidelines listed in 
recommendation 2.11, sustainable design incentives listed in recommendation 3.4 
and landscape buffers adjacent to residential districts. 

Consider introducing a degree of flexibility in the location of parking such as 
allowing spaces along the sides of buildings to extend to the front property line - 
similar to some new development along Baltimore Pike -  in exchange for enhanced 
landscaping or other zoning treatements. 

Core Area - between Orange and Monroe:  

 Allow zoning similar to the Retail-Office-Apartment (ROA) district of State Street to 
encourage more compact and walkable developments. 

 Consider eliminating auto-centric uses in core area such as auto repair, auto 
service, or allowing them as conditional uses. 

 Encourage future construction of banks and restaurants with drive-throughs on the 
side of the buildings (per 2.11).  

 Ensure that this area promotes a diversity of retail opportunities - especially on the 
south side of Baltimore Avenue - to attract foot traffic into this area. 

Western gateway (between State Street/Brooke and Orange Streets): 

Allow mixed-use commercial for R-4 properties fronting on Baltimore Avenue.  Retain 
existing TND design standards that apply to all buildings fronting on Baltimore Pike. 

 Revise industrial zoning to allow a mix of light industrial, technology businesses 
and commercial.  

2.13 

Increase flexibility of mixed-use provisions in the Office District - O: 

Within 1-2 
Years 

Borough Borough Low 

 Allow community serving retail and personal service uses in the office districts.  
Retail or personal services should be within a set distance of roadway intersections 
(corner stores) and permitted in any building fronting State Street. 

 Allow offices above retail. 

 Allow first floor residential uses and multi-family buildings more than 4 units. 
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2. Land Use 

 Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

D.  Work with the private sector to identify development types responding to market demand and ensure the 
zoning ordinance is accommodative of these development types while also complementing the Borough’s 
quality of life (continued) 

2.14 
Consider Education and Recreation District -ERC zoning for the Friends School, 
Friends Meeting and all or a portion of Broomall’s Lake Country Club. 

Within 1-2 
Years 

Borough Borough Low 

2.15 

Allow transitional commercial uses for parcels fronting on Providence Road and 
located in the R-1 (low density), R-2 and R-3 residential zoning districts. 

Within 1-2 
Years 

Borough Borough Low 

 Enact a transitional commercial zoning overlay district south of 5th street allowing 
for future small professional offices and professional service uses as needed. 

2.16 

Reexamine zoning districts permitting townhouses and consider revising the following 
requirements: 

Within 2-3 
Years 

Borough Borough Low 
 Reduce the maximum parking requirement for Townhomes from 3 spaces to 2 
spaces. 

 Require rear loaded alleys and parking. 

 Consider design guidelines for townhouses. 

2.17 
Consider re-zoning the Nativity School property to R-4 to allow for more 
redevelopment opportunities.  This is adjacent to an existing R-4 district. 

Within 1-2 
Years 

Borough Borough Low 

2.18 

Review zoning ordinances and ensure that they do not inhibit small scale sustainable 
agriculture. 

Within 2-3 
Years 

Borough 
Borough, DVRPC-

TCDI 
Low 

 Adopt a definition for “small plot sustainable farm enterprises” and associated 
uses such as animal husbandry, community gardens, markets or community 
supported farms, horticultural nursery or greenhouses.  These definitions should be 
tailored to the specific needs of the community. 

 Ensure that small-scale greenhouses and are permitted in commercial, industrial 
and institutional zoning districts. 

 Consider categorizing hoop houses and high tunnels as temporary structures. 

 Create standards for keeping small animals such as chickens and rabbits on lots 
greater than 10,000 sf. 

 Once definitions and standards are established, analyze each zoning district to 
determine which defined uses should be permitted and how standards should be 
applied. 
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3. Energy and Resource Conservation 

 Recommendation Timeframe 
Responsible 

Entity 
Potential Funding 

Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

A.  Focus Borough efforts on energy conservation initiatives, priorities and strategies for their implementation 

3.1 

The Environmental Advisory Committee (EAC) with assistance from the Borough 
should appoint a committee to focus on establishing an energy initiative vetting 
process and establish procedures for moving ideas forward. 

Within 1-5 
Years 

Borough, 
Environmental 

Advisory 
Committee, City of 
Philadelphia, Local 

universities 

Borough, PECO  Low 

 This committee should determine energy goals for the Borough such as achieving 
energy self-sufficiency, net zero, cost reductions, return on investments, etc. 

 Consider forming a multi-municipal partnerships to establish energy 
benchmarking and utilize local college students for energy audits. 

 Work with the City of Philadelphia to establish energy benchmarking based on 
their model.  Standards should be tailored to the development pattern of Media. 

 Consider Energy Innovation Hubs (Based on Philly model). 

B.  Promote energy conservation and ‘green’ construction in new buildings or renovations with appropriate 
incentives in the zoning ordinance and building permits 

3.2 Adopt alternative energy ordinances to ensure a streamlined approval process. 
Within 1-2 

Years 
Borough Borough, DVRPC-TCDI Low 

3.3 
Consider allowing the reduction of the building permit application fee by establishing a 
‘green’ points scoring system where green construction methods or materials would 
earn points that can be used towards a reduction in the building permit fee. 

2-3 years Borough Borough, DVRPC-TCDI Low 

3.4 

Allow increased density and building height bonuses with the incorporation of ‘green’ 
construction materials and methods in commercial, mixed-use and R-4 zoning 
districts, where appropriate. 

Within 2-3 
Years 

Borough Borough, DVRPC-TCDI Low 

 Materials and methods qualifying for a bonus should be able to be clearly 
quantified on the plans.  These materials and methods may include: passive and 
active solar, geo-thermal heating and cooling, ‘green’ roofs, porous paving, ‘cool’ 
roofs, waterless urinals and other low flow water fixtures, greywater use for site 
irrigation, operable windows, urban head island reduction, shared parking and 
shared driveways. 

 Do not require performance based standards such as a LEED (Leadership in 
Energy and Environmental Design) certification since this will be difficult and 
expensive for the Borough to monitor and may increase development costs. 

3.5 Adopt relevant aspects of the Delaware County Energy Plan 
Within 2-3 

Years 
Borough Borough Low 



Media Borough Comprehensive Plan 

5. Implementation 

117 

3. Energy and Resource Conservation 

 Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

C.  Enhance public awareness about energy  conservation practices 

3.6 
Promote weatherization and renewable energy choice (REC) for residents and 
businesses through outreach and/or subsidies. 

Ongoing Borough Borough, PECO Low 

3.7 
Showcase energy conservation models at Borough facilities through educational 
signage, brochures and other promotional materials. 

Ongoing Borough 
Borough, PECO, 
PADEP-EE, EPA 

Low 

3.8 Promote the benefits of energy savings in Borough publications. Ongoing Borough Borough Low 

4. Parks, Open Space, and Natural Area  

 Recommendation Timeframe 
Responsible 

Entity 
Potential Funding 

Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

A.  Provide parks/civic space within 1/4 mile of all neighborhoods 

4.1 

Provide a public open space in the underserved area located in the southeast section 
of the Borough.  

Within 5-7 
Years 

Borough 
DCNR, NEA, PECO, 

DCED 
Medium  Add part of the greenspace portion of the property on the northwest corner of the 

intersection of Baltimore Avenue and Providence Road as open space on the 
Official Map for possible use as a  civic space and park that will dually serve as a 
gateway. Contact the appropriate property owner.  

4.2 

Provide a public open space in the underserved area located in the northwest section 
of the Borough. 

Within 5-7 
Years 

Borough, 
Broomall’s Lake 

Country Club 
DCNR, PECO, DCED Medium 

 Evaluate adding all or a portion of Broomall’s Lake Country Club to the Official 
Map as open space since this currently provides an open space value and is 
located in an area that is underserved by parks. 

 Evaluate the possibility for a small pocket park in the area of Country Club 
property located at the western terminus of 4th street. 

4.3 Support ongoing upgrades to Houtman Park. Ongoing Borough DCNR Medium 

4.4 
Adopt an official map and designate areas for civic space, open space, vest-pocket 
parks or playgrounds. 

Immediately Borough 
Borough, DVRPC-

TCDI 
Low 

B.  Examine upgrades to existing open space areas to meet the needs of local neighborhoods 

4.5 

Continue efforts to redesign the Plum Street Mall and continue to work with Media 
Arts Council to seek grants from the National Endowment for the Arts and other 
funding sources. 

Within 2-3 
Years 

Borough, Media 
Arts Council 

NEA, DCNR, PECO, 
DCED 

Medium/High  Ensure the mall is designed as a flexible space with unobstructed pedestrian 
circulation able to accommodate small music and dance venues, gathering and 
seating areas, public art and seasonal markets. 

 Consider partially covering portions of the mall to enable all-weather use. 
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4. Parks, Open Space, and Natural Area  

Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

B.  Examine upgrades to existing open space areas to meet the needs of local neighborhoods (continued) 

4.6 Convert Borough-owned property surrounding the water tower into a pocket park. 
Within 7-10 

Years 
Borough DCNR, PECO, DCED Low/Medium 

4.7 
Continue using Veterans Square as a flexible venue for events, while exploring ways 
to best maximize its utilization as a civic space. 

Within 5-7 
Years 

Borough / Delaware 
County 

DCNR, NEA, PECO Low/Medium 

C.  Improve aesthetics and visibility at Borough gateways 

4.8 

Prepare a vision plan and feasibility study to identify specific improvement areas and 
designs at each of the Borough’s gateways: northern gateway (North Providence 
Road and State Road), eastern gateway (Providence Road and Baltimore Avenue) 
and western gateway (Baltimore Avenue and State Street). 

Within 2-3 
Years 

Borough, Media Arts 
Council 

NEA, DVRPC-TCDI Low 

 Incorporate landscaping, public art, plazas, bicycle and pedestrian amenities, etc. 

 Account for intersection realignments where necessary. 

 Incorporate safe and accessible pedestrian and bicyclist access. 

 Consider revisions to the zoning ordinance for enhanced architectural design 
standards for private sector improvements to building façades adjacent to gateways.  
Require a visual emphasis on gateway building facades with the use of step backs, 
fenestration patterns, balconies, towers, chamfers, building entries and similar 
features. 

 Work with Media Arts Council to incorporate public art conveying the Borough’s 
identity. 

4.9 
Adopt an official map and add gateway locations under the ‘Civic Space/ Open Space’ 
designation. 

Immediately Borough Borough Low 

D.  Promote "greening" of the Borough through expansive  planting of trees 

4.10 

Work with Tree Vitalize and the Shade Tree Committee to focus shade tree plantings 
in areas identified as lacking trees, particularly streets south of 2nd Street with 
emphasis on the following: 

Ongoing 

Borough, Tree 
Vitalize, Shade Tree 
Committee, Planning 

Commission 

Tree Vitalize, 
Borough 

Low 
 State Street between South Lemon and Gayley Street. 

 Baltimore Avenue between Jackson Street and North Providence Road. 

 Fifth Street between Olive and Orange. 

4.11 Encourage landowners to plant appropriate tree species for their property. Ongoing Borough Borough Low 
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4. Parks, Open Space, and Natural Area  

Recommendation Timeframe 
Responsible 

Entity 
Potential Funding 

Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

E.  Work with Delaware County Parks Department and friends group to support programming in, and 
stewardship of Glen Providence Park 

4.12 

Partner with the County Parks Department and Friends of Glen Providence Park in 
their efforts to support programming in, and stewardship of the park. 

Within 2-3 
Years 

Borough, County 
Parks Department 

Donations, 
Sponsorships from 
area Businesses, 

DVRPC-TCDI, PECO 

High 

 Use the Borough website and other public relations to promote Delaware County 
Parks programs. 

 Use wayfinding signage to point the way to Glen Providence Park from the Media 
Trolley stop at State and Orange Streets. 

 Work with County Parks to hold Borough-sponsored programs in the park or 
programs co-sponsored by the Borough, the County, and/or the Friends. 

F.  Develop guidelines for stormwater infiltration in all sections of the Borough and design new planting areas 
with stormwater infiltration capabilities 

4.13 
Prepare a stormwater  master plan to undertake hard and soft-scape improvements to 
mitigate stormwater problem areas. Follow up with new systems, especially where no 
such system exist. 

Within 2-3 
years 

Borough PADEP-GG Low 

4.14 
Evaluate streets with space to accommodate of curbside bio-swales or planted 
medians.  Look for opportunities to install planted bio-swales to separate vehicle 
travel lanes from bike routes proposed by this plan. 

Within 3-5 
Years 

Borough PADEP-GG Medium 

4.15 
Promote groundwater recharge in new developments and retrofits with the installation 
of rain gardens, bio-swales, rain barrels, permeable paving etc. 

Ongoing Borough 
Private Developers, 

PADEP-GG, PADEP-EE, 
EPA, PECO 

Low 

4.16 Continue to limit development in the floodplain. Ongoing Borough Borough Low 

4.17 
Keep the Borough’s floodplain ordinance up to date with the latest FEMA 
requirements. 

Ongoing Borough, FEMA Borough Low 

4.18 

Encourage the use of at-home stormwater management practices, such as rain 
barrels and rain gardens to minimize the demand on the storm sewer system. 

Ongoing 

Borough, Ridley-
Crum Watershed 

Association, 
Stroud Water 

Research 

PADEP-GG, PADEP-EE, 
EPA, PECO 

Low 

 Continue to collaborate with Ridley-Crum Watershed Association and the Stroud 
Water Research to conduct stormwater management workshops with residents. 

G.  Encourage community gardens and edible landscapes (permaculture) in public and private lands 

4.19 
Make land available to Transition Town Media and other groups to establish 
community vegetable gardens and permaculture plantings in appropriate public 
spaces. 

Within 2-3 
Years 

Borough, 
Transition Town 

Media 
Borough, PECO Low 
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5. Economic Development 

 Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

A.  Promote a mix of residential dwelling unit types and respond to residential development trends 

5.1 

Provide a mix of dwelling unit types including affordable housing opportunities 

Ongoing 
Borough / 
Nonprofits 

Borough / Non-
profits 

High 

 Consider increasing entry-level home ownership in the Borough with the 
establishment of a land bank program.  Consider creating a non-profit or municipal 
funded entity to purchase underutilized parcels. This entity can make housing more 
affordable since the price of the land is removed when purchased by the municipal 
or non-profit entity. 

 Look for ways to encourage small dwelling unit types and large (4BR+) unit types. 

5.2 

Account for new trends in residential building types. 

Ongoing Borough Borough Low 

 Ensure ordinances allow co-housing (private homes supplemented by shared 
facilities). 

 Ensure that ordinances do not unnecessarily prohibit in-law quarters. Revise 
ordinances as needed to account for this growing need. 

B.  Improve efforts to market and brand Media to draw more visitors, retain existing commercial 
establishments, and attract new businesses 

5.3 

Promote more temporary market opportunities for artisans and local food producers 
and create standards ensuring a streamlined event permitting process 

1-2 Years 
Borough, Media 

Business Authority 
Borough Low 

 Develop a standardized application process for all events including street closure 
procedures, mass gatherings and other events.  

 Adopt ordinances as necessary. 

 Appoint a main point of contact on Borough staff to handle coordination of all 
events. 

5.4 
Develop standardized signage or other advertising to announce the details and dates 
of events and street closures and provide advertisement space for partners 
sponsoring events. 

1-2 Years 
Borough, Media 

Business Authority 
DVRPC-TCDI, 

Borough 
Low 

5.5 

Create an outlet where non-profits and citizens can brainstorm ideas and poll 
manpower for events: 

Ongoing Borough Borough Low 
 Establish a website or social media site for sharing information and ideas for 
Borough activities/events and recruitment of new participants. 

 Establish an annual planning retreat to discuss goals for Borough activities/events 
for the upcoming year. 

5.6 

Establish standards for filming and video production so Media is prepared to take 
advantages of recent interest: 

2-3 Years Borough Borough Low 
 Establish standards for permitting film crews and rental rates for Borough streets, 
services or property. 

 Establish a standard for notifying the public of filming street closures, etc. 
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5. Economic Development 

Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

C.  Create an updated Downtown Strategy Plan for Media 

5.7 

Consider establishing a position to coordinate, plan and market Borough events. 

2-3 Years 
Borough, Media 

Business Authority 
DVRPC-TCDI, 

Borough 
Low 

 Retain a highly qualified individual as a part of Borough administration or local 
non-profit such as the Media Business Authority. 

5.8 

Conduct a branding study for the Borough. 

1-2 Years Borough 
DVRPC-TCDI, 

Borough 
Low  Search for grants to hire a marketing consultant to establish goals, vision and 

give ongoing advice. 

5.9 

Consider the creation of a business improvement district in partnership with the 
Media Business Authority to enhance chances for grant funding opportunities for 
items such as: 

1-2 Years 
Borough, Media 

Business Authority, 
Local Businesses 

Borough, DVRPC-
TCDI 

Low 
 Preparation of an economic development plan. 

 Establishment of a shuttle service. 

 A position for an events planner. 

 Branding study. 

5.10 

Promote new businesses and maintain existing small businesses and owner-
occupied businesses through education for small business development by the Small 
Business Association (SBA) and SCORE, and through financial incentives from the 
Borough and/or lenders.  

Ongoing 
Borough, Media 

Business Authority 

Small Business 
Association, SCORE, 

Borough, Local 
lenders 

Low 

5.11 
Reinforce partnerships between the Media Theatre and retail shops to establish retail 
discounts with the purchase of a theater ticket as is similarly done with many Borough 
restaurants. 

Ongoing 

Borough, Media 
Business Authority 

Media Theater, 
Local Business 

Media Theater, local 
Businesses 

Low 

5.12 
Consider a retail version of Dining Under the Stars that could include events such as 
street fairs and sidewalk sales. 

1-2 Years 
Borough / Local 

Businesses 
Borough, Media 

Business Authority 
Low 

6. Arts and Culture 

 Recommendation Timeframe 
Responsible 

Entity 
Potential Funding 

Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

A.  Encourage a vibrant cultural atmosphere that includes opportunities to enjoy music, theater, film and 

6.1 Prepare a cultural vision plan for the Borough.  
Within 2-3 

Years 
Borough, Media 

Arts Council 
Borough, NEA Low 

B.  Celebrate diversity through public events and art 

6.2 Conduct focus groups to identify the core cultural characteristics of Media 
Within 2-3 

Years 
Borough, Media 

Arts Council 
Borough Low 
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6. Arts and Culture 

Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

C.  Work with the Media Arts Council to ensure a vibrant public art program 

6.3 

Continue discussions with Borough Council to implement the public art policy and 
maintain guidelines for the Borough’s purchase, display, and maintenance of public 
art pieces throughout the Borough, including temporary public art exhibits and 
commissioned public art. Ensure that the guidelines are welcoming and embracing to 
all forms of public art in the community and define public art broadly to promote 
creativity. 

Ongoing 
Borough, Media 

Arts Council 
Borough, Media Arts 

Council 
Low 

6.4 

Annually identify sites appropriate for public art and solicit artist’s works for these 
areas.  Consider the following sites/projects: 

Ongoing 
Borough, Media 

Arts Council 
Borough, NEA Low 

 All gateway locations 

 North block of Plum Street Mall between Jasper and Front: Continue to seek a 
grant for a public sculpture installation in this location. 

 Water tower (mural) 

7. Historic Preservation 

Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

A.  Promote the continued preservation of the existing Act 167 Local Historic Districts and Historic Resource 
Overlay District 

7.1 
Ensure that the scattered sites and the Act 167 Local Historic Districts are clear on all 
zoning maps. 

Immediately Borough 
Borough, DVRPC-

TCDI 
Low 

7.2 Work with realtors to ensure potential buyers are informed about both ordinances. Ongoing Borough Borough Low 

7.3 
Publicize the Media HARB Design Guidelines, now that they are approved. The 
Guidelines should be used to guide projects within the existing Act 167 Local Historic 
Districts. 

Immediately Borough Borough Low 

B.  Preserve the historic character of Media’s Downtown 

7.4 
Engage the public to gauge support for adding State Street as an Act 167 Local 
Historic District. 

Within 5-7 
Years 

Borough Borough Low 

7.5 
Consider pursuing nomination of State Street to the National Register of Historic 
Places. 

Within 3-5 
Years 

Borough 

Federal 
Rehabilitation 

Investment Tax 
Credits 

Low 

7.6 
Incorporate local history and architecture in events along State Street to educate 
citizens about their importance. These activities could also incorporate other topics 
important to Media Borough, like the environment and the arts. 

Ongoing Borough 
Borough, DVRPC-

TCDI 
Low 

7.7 
Revise ordinances to protect all historic façades in view from the principle street in 
accordance with Act 167. 

Within 1-2 
Years 

Borough Borough Low 
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7. Historic Preservation 

Recommendation Timeframe 
Responsible 

Entity 
Potential Funding 

Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

B.  Preserve the historic character of Media’s Downtown (continued) 

7.8 
Engage the public to gauge support for the creation of neighborhood design 
guidelines based on historic architectural styles predominant in the immediate 
neighborhood. 

2-3 Years Borough Borough Low 

7.9 
Streamline the HARB review process and identify specific criteria for obtaining a 
‘certificate of appropriateness’. 

Within 1-2 
Years 

Borough Borough Low 

C.  Encourage the preservation and protection of Media’s Residential Neighborhoods 

7.10 

Engage the public to gauge support for adding additional Act 167 Local Historic 
Districts to retain the character and fabric of historic neighborhoods, such as Orange 
Street, Church Street, and North of Media (West of N. Edgmont St. & East of N. Olive 
Street; North of E. Jasper St. and South of Youth Way). 

Within 5-7 
Years 

Borough Borough Low 

7.11 

Encourage the nomination of residential districts, like the above-mentioned districts, 
to the National Register of Historic Places. Federal Rehabilitation Investment Tax 
Credits could be an incentive for rehabilitation of large homes that have been 
converted to income-producing apartments. 

Within 3-5 
Years 

Borough 
Federal Rehabilitation 
Investment Tax Credits 

Low 

7.12 
Promote walking tours of historic residential neighborhoods in order to educate 
citizens about the history of their community, which can encourage the preservation 
of historic buildings. 

Ongoing Borough Borough Low 

D.  Support the protection of scattered historic resources 

7.13 
Engage the public to gauge support for additions to the Historic Resource Overlay 
District. 

3-5 Years Borough Borough Low 

E.  Identify cultural and historic resources that contribute to the Borough’s development 

7.14 

Update the Historic Resource Survey. Historic Resource Surveys should be updated 
on a regular basis because even the most extensive survey can overlook important 
resources. 

1-3 Years Borough Borough, DVRPC- TCDI Low 

 Verify the accuracy of current Survey Forms 

 Create Survey Forms for those resources that were listed in the 1990 Survey but 
were not documented 

 Include recent resources in the update that were not considered in the Survey 
done over 20 years ago 

 Consideration should be given to non-building resources, such as archaeological 
sites, landscapes, and objects, which also contribute to the historic character of a 
community 

7.15 Promote Historical sections in Media / Upper Providence for listing as a resource. Ongoing Borough Borough Low 
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8. Community Facilities and Services 

Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

A.  Establish more community spaces and meeting areas for local organizations 

8.1 
Work with the Media-Upper Providence Free Library to help in the reconstruction of 
their building to provide increased activity space for the community. 

Within 2-3 
Years 

Borough, Media-
Upper Providence 

Library 

Borough, Upper 
Providence 
Township 

High 

8.2 
Lease or purchase the vacant Nativity BVM School on Franklin Street for use as 
community space. Enlist RTMSD and local non-profits as partners and/or conservators 
of the property. 

Within 3-5 
Years 

Borough, RTMSD, 
Local Non-profits 

Borough, Non 
Profits, RTMSD 

High 

8.3 

Partner with and market local restaurants that have dining rooms that could be used 
for organizational meetings (including restaurants with isolated rooms/floors) Example 
online: Immediately 

Borough, Local 
Restaurants 

Borough, Local 
Restaurants 

Low 

http://www.lansing.org/meeting/meeting-facilities/restaurants-with-meeting-space/ 

8.4 
Make Community Center and Parlor Room more accessible/affordable to community 
not-for-profit groups. 

Immediately Borough Borough Low 

B.  Address the possible future of diminished resources and services pertaining to fire and emergency 
services 

8.5 

Offer tax relief and benefits for current and prospective volunteer firefighters 

Within 2-3 
Years 

Borough, Area 
Municipalities 

Borough 
Low               

(Reoccurring) 

 Offer property tax abatements. In Connecticut (based on their general statutes, 
legal in PA?) several towns have offered property tax abatements of up to $1,000 or 
more per year for volunteer service. 

 Join other area municipalities in lobbying Delaware County Council in establishing 
a version of FireVEST program in the County. FireVEST was created in Allegheny 
County, and provides tuition remission to volunteers who enroll in the local 
community college. 

8.6 

Partner with the Media Fire Company to sponsor area volunteer recruitment drives. 

Within 2-3 
Years 

Borough, Media 
Fire Company, 
Rose Tree and 

South Media Fire 
Companies 

Borough, Local Fire 
Companies 

Low 

 Shorten the firefighter application to 1-2 pages and follow-up with recruits 

 Partner with Rose Tree and South Media fire companies to recruit and retain 
volunteers 

 Reach out to Rose Tree Media School District and Penncrest High School to find 
interested students 

8.7 
Maintain and enhance the current base of police protection and services by ensuring 
adequate staffing levels, good coverage for community civic and cultural events, and 
continued updating of departmental equipment and technology. 

Ongoing Borough Borough 
Low               

(Reoccurring) 

8.8 
Coordinate emergency management and hazard mitigation planning with neighboring 
townships and Delaware County in the case of floods or other natural disasters 

Ongoing Borough 

Borough, PA 
Emergency 

Management Agency 
(PEMA) 

Low               
(Reoccurring) 

http://www.lansing.org/meeting/meeting-facilities/restaurants-with-meeting-space/
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8. Community Facilities and Services 

Recommendation Timeframe 
Responsible 

Entity 
Potential Funding 

Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

C.  Create the “infrastructure” needed to make cross-communication between community groups and 
knowledge resource sharing between organization leaders standardized 

8.9 
Work with Commonwealth, Delaware County and Media’s surrounding municipalities to 
plan and coordinate a disaster relief response. 

Ongoing Borough Borough, State 
Low               

(Reoccurring) 

8.10 
Create an event coordinator position either funded by the Media Business Authority or 
Council whose main job is to organize community groups and help facilitate community 
events. Job could be full-time, part-time or volunteer-based. 

Within 2-3 
Years 

Borough, Media 
Business 
Authority 

Borough, Media 
Business Authority 

Low 

8.11 
Conduct annual or bi-annual comprehensive plan committee meetings to monitor the 
progress of the plan recommendations and continually reassess the plan’s priorities in 
light of emerging trends or issues. 

Ongoing Borough Borough Minimal 

8.12 Develop nuisance ordinances for property maintenance and enforcement Ongoing Borough Borough Minimal 

9. Compatibility with Surrounding Municipal Plans 

Recommendation Timeframe 
Responsible 

Entity 
Potential 

Funding Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

A. Work with adjacent municipalities to encourage transit-oriented and multi-modal friendly developments 

9.1 

Work with Upper Providence Township, Nether Providence Township and SEPTA to 
redevelop the area of the Media regional rail station and Providence Road trolley 
station as a fully integrated mixed-use transit oriented development (TOD).  

Within 7-10 
Years 

Borough, Upper 
Providence 

Township, Nether 
Providence 

Township, SEPTA 

Borough, DVRPC- 
TCDI, Private 
Developers 

Low 

 Adjust Media’s zoning to allow higher building densities and taller buildings within 
500’ of the TOD. 

9.2 
Work with Upper and Nether Providence townships to facilitate pedestrian and bicycle 
traffic to and from Moylan-Rose Valley SEPTA Station. Manchester Avenue lacks 

sidewalks for great stretches. (Advised in NP Comp Plan) 

Within 2-3 
Years 

Borough, Upper 
Providence 

Township, Nether 
Providence 
Township 

PennDOT, FHWA 
funds through 

Delaware County 
Planning Department, 

Private Sector, 
DVRPC-TCDI, DVRPC

-CMAQ, DVRPC 

Medium 
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9. Compatibility with Surrounding Municipal Plans 

Recommendation Timeframe 
Responsible 

Entity 
Potential Funding 

Sources 

Costs:  

Low: <$100K 

Medium:<$500K  

High:>$500K 

B.  Work with adjacent municipalities to ensure consistent transportation planning 

9.3 
In agreement with the Upper Providence comprehensive plan (2005), work with the 
township to build “mixed-use village centers” adjacent to the Borough by Media 
Station, and along Providence and State roads.  

Within 3-5 
Years 

Borough, Upper 
Providence 
Township 

Borough, Upper 
Providence Township, 

DVRPC-TCDI 
Low 

9.4 

Partner with adjacent municipalities to develop a regional bicycle and pedestrian 
network master plan. 

Within 2-3 
Years 

Borough, Upper 
Providence 

Township, Nether 
Providence 
Township 

DCNR, PennDOT, 
DVRPC-TCDI, TAP 

Low 

 Coordinate with Middletown and Upper Providence Township to provide a bicycle 
and pedestrian connections from Media Borough to the Media Regional Rail Station, 
Scott Park, Mineral Hill/Ridley Creek Trail, Rose Tree Elementary and Martin Park. 

 Collaborate with Nether Providence Township to establish a bicycle and 
pedestrian link to the Trolley Station Trail. 

 Work with Upper Providence and Middletown townships and PennDOT to explore 
the feasibility of constructing a sidewalk/trail along Baltimore Avenue/Pike west from 
Media to Middletown Township’s Memorial Park and Delaware County’s Mineral Hill 
Park. 

  

9.5 
Partner with Upper Providence Township and PennDOT to improve Providence Road 
leading into Media with a complete sidewalk network and shoulder for bicycles. ( in UP 
Plan) 

Within 3-5 
Years 

Borough, Upper 
Providence 
Township, 
PennDOT 

PennDOT Medium 

9.6 
As stated in the Upper Providence comprehensive plan, work with the township to 
make State Road (northeast of Providence Road) a more pedestrian-friendly corridor. 

Within 5-7 
Years 

Borough, Upper 
Providence 
Township 

PennDOT High 

9.7 
Work with Upper Providence to improve vehicle mobility at the intersection of 
Baltimore Pike and Ridley Creek Road. 

Within 3-5 
Years 

Borough, Upper 
Providence 
Township 

PennDOT, DVRPC-
CMAQ 

Medium 

C.  Work with adjacent municipalities to utilize shared community facilities 

9.8 
Work with the Media, Rose Tree and South Media fire companies to jointly recruit and 
retain volunteer firefighters. 

Ongoing 

Borough, Media, 
Rose Tree, and 

South Media Fire 
Companies 

Borough, Adjacent 
Municipalities 

Medium 

9.9 
Partner with Nether and Upper Providence townships to help upgrade streetscapes in 
South Media that can serve as gateways to all three communities. (in NP Comp 
Plan)    

Within 5-7 
Years 

Borough, Upper 
Providence 

Township, Nether 
Providence 
Township 

PennDOT, FHWA 
funds through 

Delaware Planning 
Department, Private 

Sector 

Medium 
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One of the first recommended implementation items is to adopt an 

Official Map for the Borough which will serve as a strategic 

planning tool for many of the physical improvements identified in 

the implementation table.  As permitted by the Pennsylvania 

Municipalities Planning Code, a municipality may adopt an official 

map to show streets, parks, open space reservations, pedestrian 

ways and easements (including bikeways, trails and sidewalks). 

Once the Official Map is adopted, these areas are “reserved” for the 

designated use and can be incorporated into future improvements 

and land development plans. The official filing of a land 

development application or other written notice to the Borough to 

develop lands containing Official Map reservations is the “trigger” 

beginning a one year period during which time the Borough has 

the right to acquire reserved land for public improvements. The 
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Borough may also negotiate with the applicant to build reserved 

improvements as a part of the land development process. Planned 

physical improvements that are shown on the official map have a 

better chance of being constructed. 
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http://thomas.loc.gov/cgi-bin/query/z?c112:H.R.4348.ENR:/
http://thomas.loc.gov/cgi-bin/query/z?c112:H.R.4348.ENR:/
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The Regional Trails Program, administered by the Delaware Valley 

Regional Planning Commission, with funding from the William 

Penn Foundation, aims to capitalize upon opportunities for trail 

development by providing funding for targeted, priority trail 

design, construction and planning projects that will promote a 

truly connected, regional network of multi-use trails with 

Philadelphia and Camden as its hub. Previous grants administered 

through this program required a 20% match.  Funding priorities 

are focused on creating trail connections to regional multi-use 

trails.  Since these trails lie outside the Borough, future 

connections from Media should seek a multi-municipal 

partnership with neighboring municipalities to be better 

positioned to receive this funding.  For information contact Chris 

Linn, DVRPC grant administrator or visit the program’s website at: 

http://www.dvrpc.org/RegionalTrailsProgram/ (THE MOST RECENT 

GRANT ROUND CONCLUDED IN 2013.  CHECK THE WEBSITE FOR 

FUTURE UPDATES REGARDING THE STATUS OF THIS PROGRAM.) 

http://www.dvrpc.org/RegionalTrailsProgram/
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MEETING NOTES 

Project: Media Borough Comprehensive 
Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

4/10/13 
7:00 PM 

Topic: Public Meeting #1 Issue Date: 6/18/2013 

   

IN ATTENDANCE: 
See attached sign-in Sheet 

 
BACKGROUND: 
The consultants presented an overview of the comprehensive plan purpose/process, 
and explained how the plan informs future updates to the Borough’s zoning and 
subdivision and land development ordinances, and official map. Next, the meeting was 
opened for questions and comments relative to the specific topics listed below.  

 

CARDS RECORD: 
The notes below summarize responses solicited from the public meeting attendees. 
Goals: 

• New Comp Plan 
• Plan for future 

Facts: 

• Borough is changing 
• Borough is on the upswing 
• Mass Transit Wonderland 
• Ex. Tree Protection/ Plantings 
• Old dvmt. converting to new dvmt. 
• Trash on the Streets 
• Existing Public Art Policy 
• Shifting Demographics/Decreased diversity 
• Signs/campaign to promote clean streets 
• Enhance gateways 
• Walking wonderland 

Concepts: 

• Land use 
• Tree tenders/education 
• Historic District South of Baltimore Ave. 
• Borough is ‘Metro Area/Center’ 
• Community Garden 
• Centers: 

o Plum Street Mall 
o State Street 
o Central Park: Barrall Park 

• More Public/ Civic Spaces 
• More education for litter bugs 
• Building height shouldn’t create ‘tunnels’ 

 

 



 2 

Transportation Concepts: 

• Improve sidewalk surfaces (transitions) 
• Dog parking (hitching posts) 
• Bike connections outside of town 
• Integrate parking with buildings 
• Activity on the street 
• Safe bike routes in town 
• Parks+Bikes=Trails and safe routes 
• Complete sidewalk network 
• Bike racks 
• Sidewalks on N. Orange 
• Sidewalks and Alternative transit routes 
• Parallel Parking Lines 
• Transportation to train station 
• More parking @ train station 
• Beautifying Gateways 
• Media Station is a gateway 
• Maintenance responsibility at train station 
• Train Station benefits Media and Upper 

Providence  
• Intra and Inter Borough connections 
• Use social networking for transportation (car 

pool) 
• Increase mass-transit use 
• Extend bus service or shuttles 
• Coordinate street closings for public events 
• Move parking from interior of municipal 

block to streets (angled) to create civic 
center) 

• Extension of trolley/public transit (Rosetree 
Rd.) 

• Connect Rose Tree Park to the Borough 
• Require off-Street parking in new residential 

construction 
• Make better use of alleys 
• Encourage more shared parking between 

uses with dissimilar hours of operation 
• Some residential areas have Parking 

Permits/Restrictions – this is done on an ad-
hoc basis.  

• Plan for resident parking (permits) 
• Encouraging students to walk to school 

• Reduce school ‘bussing’ in Borough 
• Improve safety of Baltimore and Monroe 

Intersection 
• More parking needed near courthouse 
• Courthouse parking overflows into 

neighborhoods 
• Extend parking meter limits 
• T.M.A. for car pooling 
• Technology to find parking? 
• Utilize rear parking 
• Is there grant money for parking? 
• Require ‘Active Uses’ in 1st floor parking 

garages 

Housing Concepts: 

• Enforce Property Maintenance / Property 
Upkeep 

• Increase diversity with more affordable 
housing options 

• Explore Co-housing 
• Age in place 

Community Facilities: 

• Public Art 
• Mandate Art? 
• Great schools/school district 
• ‘Dark Sky’ Lighting 
• ‘Perception’ of lighting 
• Dog Park at Rose Tree Park 
• More community space (share with borough 

and non-profits) 
• Public-nonprofit partnerships 

o Events/Spaces 
• Share Community Facilities 
• Demand for Dog Park 

Energy: 

• Incentives for Residential energy efficiency 
• Model for progressive energy 
• Promote initiatives for ‘green’ Media 

 

 

 This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
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Professional within ten days of issue, the report shall be considered factually correct 
and shall become part of the official project record. 

      

Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager 
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MEETING NOTES 

Project: Media Borough Comprehensive Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

1/14/14 
7:00 PM 

Topic: Public Meeting #2 Issue Date: 2/25/2014 

   

IN ATTENDANCE: 
See attached sign-in Sheet 

 
BACKGROUND: 
The consultants presented an overview of the comprehensive plan purpose/process, 
and explained how the plan informs future updates to the Borough’s zoning ordinances, 
subdivision and land development ordinances, and official map. Next, the summary of 
initial ideas was presented. The meeting was then opened for questions and 
comments.  

 

Notes:
 

1. An attendee asked about protections for buildings located in historic districts. 
Jim J. explained that a building located in a historic district could help delay 
demolition, however this designation does not guarantee preservation of the 
building. 

2. An attendee stated that more needs done to promote small retail stores. Pete S. 
explained that several of the initial ideas encourage small businesses including 
a retail version of ‘Dining Under the Stars’ and retail discounts for purchasing a 
ticket to the Media Theater. 

3. Glenn Providence park is an unrealized asset by many.  More should be done 
promote the park with wayfinding signage and locating it on a town map.  

4. It was also noted that Glenn Providence Park is eligible for the historic register.  
The borough should consider adding a recommendation to add this to the 
historic register under Initial Ideas #7 – Historic Preservation. 

5. An attendee asked how to incentivize landlords to offer lower rents for small 
businesses. Examples of places where this was done should be researched. 
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6. It was mentioned that Media is home to the Delaware County Institute of 
Sciences.  This is an asset that should be promoted. 

7. It was agreed that wayfinding signs need to be consolidated, however a signage 
study should first be conducted to determine the best strategy for placement and 
sign type.  The incorporation of smart technology should be considered for new 
signs. 

8. An attendee asked that the consultants examine the survey results for parking 
concerns of Borough residents verses those in adjacent municipalities.  

9. It was suggested that new parks be strategically located to promote usability 
and to avoid neglect. 

10. It was explained that implementation priorities will be discussed at the next 
public meeting. 

11. An attendee requested that a program be established to incentivize residential 
property maintenance. 

 

 This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
Professional within ten days of issue, the report shall be considered factually correct 
and shall become part of the official project record. 

      

Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager 

 



 

X:\12082.00 Media Comp Plan\Meetings\130207-CM1 Meeting Notes.docx 1 

MEETING NOTES 
Project: Media Borough Comprehensive Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

2/5/13 
6:00 PM 

Topic: Kickoff Meeting Issue Date: 3/1/2013 
   

IN ATTENDANCE: 
Sam Haber, Delaware County 
Brian Hall, Borough Council 
Jim Jeffery, Borough Code Enforcement Director 
Justin Keller, Simone Collins (SC) 
Peter Simone, SC 
Eric Stein, Borough Council 
Drew Arata, Arts Council, business owner 
Michael Swidrak, Delaware County 
Karen Taussing-Lux, Borough Grant Administrator 

 
NOTES: 

1. It is estimated about 10,000 people per day come to work in the Borough.  SC to review 
the 2009 parking study for more information. 
 

2. The Borough has recently adopted a steep slope ordinance.  SC to review. 
 

3. Karen T. reported that the committee will add 6-8 committee members plus a 
representative from the EAC and PC.  Committee meetings will be open to the public. 
The committee participants will be finalized by 2/14/12. Borough to send committee 
contact info to SC.   
 

4.  Karen T. distributed a list of focus group stake holders. The Community Art Center was 
suggested as a location for the 5/21 stakeholder meeting.  Pete S. suggested adding a 
local real-estate representative to the list of stakeholders. 
 

5. It was agreed to reschedule the July committee meeting to a date in September. 
 

6. Scope items will be revised to include: public participation, IT strategic plan and 
emergency response (global connect) sections. 
 

7. Eric S. to forward to SC data on businesses that have changed ownership. 
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8. The committee expressed a desire for more open-ended survey questions. Justin K. 
mentioned that the open ended survey questions will not be quantified by the 
consultants due to the high volume of data.  However, these responses can be analyzed 
by the committee, County and Borough. SC to add an open-ended survey questions. 
 

9. SC to add a survey response option listing adjacent municipalities to quantify 
these respondents. 
 

10. To attain a higher response rate, Pete S. suggested adding survey web links to websites 
of adjacent municipalities.  A higher response rate from outside the Borough would help 
expand the data analysis which could be filtered to analyze desires of residents inside 
and outside the Borough.    

 

11. Justin K. mentioned that the next draft of the survey will indicate the number of choices 
respondents are allowed to select. 
 

12. SC to send West Chester and Swarthmore energy initiative information to the 
committee. 
 

13. It was mentioned that the Plum Street Mall needs to be updated to become a complete 
street and function as a multi-purpose space for events. 
 

14. The following meeting venues and seating capacities were noted: Community Center 
(150), Parlor Room (50), Borough Council (75-80).  SC to contact Jeff S. to schedule.  
 

15. Survey questions will be revised as follows: 
Business Background Information: add age of businesses and an indication of building 
lease or ownership. 
Question #1: list frequency 
Question #2: revise option to include local transit service 
Questions #3-4: crosswalks safe, condition of sidewalks, separate bikes and 
sidewalk response options 
Question #6: Committee will send SC a listing of the most dangerous 
intersections for incorporation into the survey 
Questions #9 and#10: combine 
Question #10: add an option for dining opportunities 
Question #12: add schools, balance of taxes and services, diversity 
Move question #13 to #12 (street closure cultural events) 

This report represents the Professional’s summation of the proceedings and is not a transcript.  
Unless written notice of any correction or clarification is received by the Professional within 
ten days of issue, the report shall be considered factually correct and shall become part of the 
official project record. 

      
Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager 
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 Goals: 

-Redevelop S.E. Corner 

-Better space utilization 

-Promote Industrial 
Uses 

-Design Multi-Purpose 
Civic Spaces 

-Redevelop Baltimore 
Avenue 

-Redevelop underutilized 
properties 

-Traffic Calming on 
Baltimore Pike 

-Create Parks 

-Access  

-Better Signage 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Facts: 

-12 Parcels owned by 
Borough 

-Baltimore Pike is a 
divide 

-PENN Dot was done C-
Mac 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Concepts: 

-Hotel 

-Central Civic Space 

-Destination 

-Expand Alternative 
Energy 

-Public Art 

-Branded Gateways 

-Bike loop/paths 

-Overall Branding 

-Better Space Utilization 

-Prevent Gentrification 

-Pet Friendly 

-Lighting Standards 
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MEETING NOTES 

Project: Media Borough Comprehensive 
Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

3/5/13 
6:00 PM 

Topic: Committee Meeting #2 Issue Date: 6/5/2013 
   

IN ATTENDANCE: 
Residents/Business Owners 
Steven Ahlgren, Borough Resident, Photographer 
Drew Arata, Media Business Authority, Fair Trade Committee 
Zachary Barner, Environmental Advisory Council, Delaware Planning Department 
Loic Barnieu, Media Business Authority 
Robin Beaver, Library Board 
Adeline Ciannella, Media Borough Resident 
Judy Fowler, Dir. Media Arts Council 
Lisa Johnson, Community Volunteer 
 
Borough Officials & Administration 
Kent Davidson, Media Borough Council, Community Development Committee 
Jim Jeffrey, Media Borough Code and Zoning Officer 
Karen Taussig-Lux, Media Borough Grants Administrator 
 
Project Consultants 
Sam Haber, Delaware County Planning Department 
Justin Keller, Simone Collins 
Peter Simone, Simone Collins 
Michael Swidrak, Delaware County Planning Department 

 
NOTES: 

1. Too much residential zoning on Providence Road. 
2. Media has many one-way streets 
3. What was the process for the developer of proposed apartments? 
4. Incorporate capital improvements into the comp. plan- Kent to send his comments 
5. Move Dec. meetings to Jan? 
6. All meetings should be open to the public 
7. Created an advertisement and press release for the local paper- Simone Collins 
8. Enhance Pedestrian Access and Amenities 

a. There are issues with parking in front and access through back allies. 
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b. Sidewalks should be uninterrupted on N. Olivia between 5th and 6th street. 
9. Give mortgage rate breaks for owners for not having cars. 
10. Upper Providence Trail Plan is stalled. SC to check for updates. 
11. Examine all areas of Baltimore Avenue for a comprehensive view. 
12. Bring building setbacks closer to Baltimore Pike;  
13. Why are some lofts vacant? 
14. All gateway locations are dangerous intersections. 
15. Talk to SEPTA about the new development (Transit Oriented Development)- SC to 

talk with SEPTA. 
16. The survey should include surrounding areas (‘Everybody’s Hometown’) 
17. Create zoning incentives for developments with less impacts.   
18. Check the land use within ¼ mile radius of existing parks.  

a. Identify if there is a need for more parks 
19. What should the allowable building height be in Media?  Taller? Shorter?  What is 

historical norm? 
a. Is over 60 feet too high? 
b. Do neighbors view more height as ‘too urban’? 

20. The ‘lack of parking’ is a perception of the borough residents. 
21. Create consistent signage for parking areas. 
22. Analyze and study private parking lots (in acres) - SC 

a. What happens if we add a level of parking or development? 
23. Plum Street to State Street 

a. Jasper Street connects and provides a place for restaurant trash. 
24. Look into Energy issues: 

a. Independence / Conservation 
b. Weatherization 

25. Revise rules to increase business and home ownership 
26. Encourage appropriate additions to existing buildings 
27. Baltimore Pike needs a vision to make a better connection to State Street. 

a. It is hard to cross Balt. Pike at Monroe Street (and other locations) 
28. Create better gateways/Borough Lighting 

a. Do not use up-lighting - ‘dark skies’ preferred 
29. Timing of street closings, a la, Europe. 
30. Sidewalks should be improved in Business District 
31. Cigarette butts and dog waste are a big issue in the Central Business District 
32. Street sweeping is funded through the general fund. 
33. Main goals should address character of community. 
34. Consultants are to take a stab at writing goals for Comp. Plan-Simone Collins 
35. A list of goals, fact and concepts follows.  

 

 This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
Professional within ten days of issue, the report shall be considered factually correct 
and shall become part of the official project record. 

      
Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager 
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 Goals: 

-Baltimore Pike- 
Enhance West Gateway 

-Enhance Character of 
Media.  

 

Facts: 

-storm water issues 
(west gateway) 

-litter a problem 

-street sweeper paid by 
general fund 

-crossing Baltimore Pike 
is difficult in places 

-Post Office needs 
parking 

-Mass transit heaven 

-Younger demographic 

-Median income is going 
up 

-Farmers Market on 
Jasper Street 

-Trash on Jasper Street 

Lack of parking- Is it a 
perception? 

 

Concepts: 

-Pervious paving for 
streets and drives 

-veteran’s square 
facelift 

-More historic districts 
(preservation) 

-Murals 

-Arts Destination 

-Incentivize- “Good 
Behavior” 

-Land Bank 

-Character? 

 -Density 

 -Diversity 

-Edible landscapes 

-Pocket parks 

-Parks on vacant lots 

-Create Civic Space 

-Baltimore Pike is an 
opportunity 

-Dark skies 

-Close streets for events 

-Be comprehensive 

-adopt “orphans” 

Balt. Pike (south) 

Balt Pike more 
like state 

-Bike Parking 

-Pedestrian oriented 

Survey- distribute to all 

-Utilize existing parks 
(permaculture) 

-Use official map 

-Enforce sidewalk 
standards 

-Dog waste enforcement 

-More cigarette butt 
containers 

-Needs community 
space indoor meetings 

-Need good design for 
building height 

-Zoning supports 
pedestrians 

-Better bike pedestrian 
access 

-connect all (4) parks on 
State Street 

-Upper Providence Bike 
Plan 

-Incentivize home 
ownership 

-Energy reduction in 
new construction 

-Incentivize 
weatherization 

-Jasper Street Potential 

- -Better signage 

-Diversity- Is it a good 
thing? 

-Not enough parking 

-Shade scale: 

-views “too 
urban” 

-Conceal 1st floor 
parking 

-More density/more 
height 

“Over 50” condos 

-Reduce litter 

-Chain stores? 

 -Yes or No? 

-Compost program 

-Energy independence 
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MEETING NOTES 

Project: Media Borough Comprehensive 
Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

4/2/13 
6:00 PM 

Topic: Committee Meeting #3 Issue Date: 6/5/2013 

   

IN ATTENDANCE: 
Residents/Business Owners 
Steven Ahlgren, Borough Resident, Photographer 
Zachary Barner, Environmental Advisory Council, Delaware Planning Department 
Robin Beaver, Library Board 
Lisa Johnson, Community Volunteer 
Adeline Ciannella, Media Borough Resident 
Tamara Mengine, Media Borough Resident 
Brendan O'Riordan, Media Borough Resident 
Paul Robinson, Media Borough Resident 
 
Borough Officials & Administration 
Kent Davidson, Media Borough Council, Community Development Committee 
Jim Jeffrey, Media Borough Code and Zoning Officer 
Karen Taussig-Lux, Media Borough Grants Administrator 
Brian Hall - President, Media Borough Council 
 
Project Consultants 
Sam Haber, Delaware County Planning Department 
Justin Keller, Simone Collins 
Peter Simone, Simone Collins 
Michael Swidrak, Delaware County Planning Department 

 
NOTES: 
Old business / housekeeping: 
1. Final comments on the survey will be forwarded to the consultants by April 5.  The survey 

will go live on April 8. 
2. Karen T. stated that the first public meeting was advertised in the Media Parch and various 

other publications.  The consultants suggested that the Borough reach out to a local 
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journalist to write a story about the plan.  It was also suggested that the Borough advertise 
the meetings and survey in its newsletter. 

3. Jim J. stated that if needed, the Borough police could supplement the crash data by 
providing more detailed information on the severity of crashes.  
 

Transit Oriented Development (TOD) discussion: 
4. A committee member asked for ways to incentivize the use of public transportation.  Pete S. 

cited the City of Boston as an example where the amount of parking is intentionally limited.  
He added that some lenders incentivize mortgages if you do not own a car.  Another way to 
promote public transit is to improve circulation between destinations and transit stops.  SC 
to research other incentives for public transportation. 

5. A committee member asked about the funding options for enhanced pedestrian and bicycle 
connections to public transit.  One way is through public grants such as the federal safe 
routes to school program. SC will also research examples of Tax Increment Funding 
(TIFs) to fund pedestrian and bicycle connections to transit. 
 

Bicycle mobility discussion: 
6. Many attendees feel it is dangerous to bike in the Borough.  252 and Baltimore Avenue are 

barriers to bicycle mobility. 
7. The Environmental Advisory Council (EAC) looked at ways to increase bicycle mobility and 

access to Borough parks.  They previously studied using alleys as bike routes. It was 
suggested that bike routes be avoided on state roads due to higher traffic volumes and more 
limiting design requirements applicable to these roads.   

8. Lou Hufnagel mentioned that the Delaware County Bike and Pedestrian plan uses roads 
parallel to major roadways to connect destinations and transit stops. 

9. Some are not in favor of reducing the amount of parking to install bike lanes.   

 

Pedestrian mobility discussion: 
10. The traffic signal timing upgrades recently completed along Baltimore Avenue have slightly 

increased safety along the corridor. 
11. Auto centric uses and a lack of destinations or “draws” results in decreased foot traffic along 

Baltimore Avenue and points south. 
12. Some feel that the Baltimore Avenue area is unattractive when compared to the remainder 

of the Borough. 
13. Karen T. believes that many of the issues along Baltimore Avenue were addressed with the 

recent TND ordinance, but added that there is little that can be done with existing 
developments since improvements are only required for new developments or re-
developments  - many of which have not yet come to fruition. 

14. Textured paving at crosswalks and gateways on Baltimore Avenue would help to define this 
as a pedestrian friendly area. 

15. Shared driveways along Baltimore Avenue would create a cleaner appearance and improve 
pedestrian safety. 

16. Many agree the main issue on Baltimore Avenue is the speed of traffic.  Tom Shaffer 
suggested the Borough work with Gilmore Associates (Borough Engineer) to retime traffic 
lights to slow traffic.  However, options should be carefully considered since this could result 
in more traffic congestion. 

17. Jim J. suggested a longer cycyle for pedestrian signals.  For example, the Borough of 
Pottstown institutes a 4 way traffic stop during the pedestrian cycle to allow for uninhibited 
pedestrian crossings. 
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Public Transit Discussion: 
18. Bus shelters are unsightly and trash is a problem.  SC to review new SEPTA guidelines 

for bus shelters. 
19. It was mentioned that Salt Lake City, UT and Denver, CO have free public transit in their 

downtown areas.  SC to talk to SEPTA see if there are ways to create a free public 
transit zone along State Street. 

 

General Discussion: 
20. More signage is needed to direct people to available parking.  This could also be aided with 

a smart phone application. 
21. Jim J. to send info on residential permit parking areas. 
22. Signs along Baltimore Avenue are oriented towards automobiles.  Pedestrian scale sign 

standards should be examined in this area.  
23. Sam H. recalled that some developers might believe the maximum building heights in some 

Borough zoning districts are too low for developments to be financially viable.  
24. Pete S. asked the committee for their perception on maximum building heights. Some feel 

Baltimore Avenue is very narrow and increased heights could create a canyon effect.  If 
taller buildings are permitted, they should be sensitive to adjacent residential neighborhoods 
to the south. Some other issues are building scale, shading, buffers and urban appearance.  
Advantages of higher density include higher tax revenues and increased property values. 

 

 This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
Professional within ten days of issue, the report shall be considered factually correct 
and shall become part of the official project record. 

      
Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager 
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MEETING NOTES 

Project: Media Borough Comprehensive 
Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

5/7/13 
6:00 PM 

Topic: Committee Meeting #4 Issue Date: 6/18/2013 

   

IN ATTENDANCE: 
Residents/Business Owners 
Drew Arata, Media Business Authority 
Judy Fowler, Media Borough Resident, Director Media Arts Council 
Lisa Johnson, Resident, Volunteer, Recreation Board 
Paul Robinson, Resident, Media Borough Council 
 
Borough Officials & Administration 
Kent Davidson, Media Borough Council, Community Development Committee 
Eric Stein, Media Borough Council, Community Development Committee 
 
Project Consultants 
Sam Haber, Delaware County Planning Department 
Justin Keller, Simone Collins 
Peter Simone, Simone Collins 
Michael Swidrak, Delaware County Planning Department 

 
NOTES: 
Old business / housekeeping: 
1. Next month Borough Council will discuss contacting adjacent municipalities to see if they 

would be open to providing a link to the comprehensive plan survey on their websites. 
2. The Borough will advertise the comprehensive plan public meetings and survey in the local 

newspaper.  
3. The consultants will project ¼-mile radii around existing Borough parks to determine if there 

are areas underserved by recreation facilities.  The consultants will add the Plum Street 
Mall to the parks map. 

4. The consultants will consider recommendations to repurpose Veterans Street as a 
multipurpose civic space. If this space is used as a pedestrian mall, it is understood that 
some existing parking would be lost and others reconfigured. 
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5. The Plumb Street Mall is the main pedestrian connection between State Street and the 
Borough’s parking garage. 

6. SC presented the following rough calculations for areas of private parking lot coverage in 
commercial zoning districts: HBO: 11.7 Ac. (20%); O: 4.9 Ac (10%); ROA: 1.4 Ac. (9%).  

7. It was suggested that the consultants examine ways to maximize the appropriate use of the 
Borough’s Industrial district. 

Highway Business Office (HBO) Zoning District discussion: 
8. It was stated that the TND overlay can be waived by Borough Council. 
9. The eastern gateway at Providence Road and State/Baltimore Pike present opportunities for 

enhancements that could be realized through redevelopment.   This is the busiest 
intersection in the Borough and less auto dependant uses should be incentivized. 

10. The consultants measured the average distance between opposing building facades across 
State Street and Baltimore Pike with the following results:    

a. State Street = 60’ 
b. West Baltimore Pike = 70’ 

11. It was noted that the intersection of State Street and Providence Road is safer than the 
intersection of Baltimore Pike and Providence Road. 

Office District (O) - Courthouse Area: 
12. There is demand for more housing in the Borough and some commercial properties in this 

district are being converted to residential uses. If offices are left vacant it could repress the 
potential for additional housing supply.  It was suggested that incentives be considered for 
converting office to residential.  The consultants will review the Office Zoning District to 
ensure that conversions from office to residential are not constrained. 

13. Paul R. stated that the conversion of office to residential doesn’t seem to be a problem, and 
the ordinances should be reviewed to ensure they also promote a mix of office and 
neighborhood retail/neighborhood commercial uses.  

14. The consultants will review the personal service definitions (311.151) to evaluate the 
appropriateness of defined uses. 

Historic Overlay District: 
15. It was noted that the Historic Overlay District doesn’t necessarily correspond with the state 

historic designation. 

Educational/Recreation/Conservation (ERC): 
16. The consultants discussed several possibilities for Broomall’s Lake Country Club.  This 

property is currently zoned R-2 residential which would allow the development of the 
property with residential uses.  To protect the open space value of this parcel, a more 
appropriate zoning designation might be Educational/Recreation/Conservation (ERC).  
Another option would be to add all or a portion of this property to an official map. 

17. The consultants will send the committee information on the Official Map legislation as 
permitted by the Municipalities Planning Code. 

Energy Conservation: 
18. It is recommended that the comprehensive plan include a recommendation for a group or 

organization to advance energy conservation policies and projects.  It was mentioned that 
the Environmental Advisory Council (EAC) would be best, but is very busy and may need 
help from a citizen organization or subcommittee.  It was mentioned that Transition Town 
may be able to assist.  It was preferred that a separate Borough task force be created with 
members from Borough Council and EAC to advance energy conservation policies. 
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19. SC to research City of Philadelphia sustainable requirements for large buildings, to 
see if this can be adapted for use in Media (target buildings over 5,000 SF).   
 

 

 This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
Professional within ten days of issue, the report shall be considered factually correct 
and shall become part of the official project record. 

      

Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager 
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MEETING NOTES 

Project: Media Borough Comprehensive 
Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

06/04/2013 
6:00 PM 

Topic: Committee Meeting #5 Issue Date: 6/19/2013 

   

IN ATTENDANCE: 
Residents/Business Owners 
Steven Ahlgren: Resident and photographer 
Drew Arata: Media Business Authority 
Zachary Barner: Resident, Environmental Advisory Council, County Planning Dept. 
Loic Barnieu: Media Business Authority and Restaurant Owner 
Robin Beaver: Resident, Library Board, Arts Council 
Adeline Ciannella: Resident, Environmental Advisory Council, Farmers Market 
Judy Fowler: Media Borough Resident, Director Media Arts Council 
Lisa Johnson: Resident, Volunteer, Recreation Board 
Brendan O’Riordan: Resident, Environmental Advisory Council, Transition Town Media 
Paul Robinson: Resident, Media Borough Council 
 
Borough Officials & Administration 
Kent Davidson: Media Borough Council, Community Development Committee 
Brian Hall: President, Media Borough Council, Chair, Community Development Comm. 
Jim Jeffrey: Media Borough Code and Zoning Officer 
Eric Stein: Media Borough Council, Community Development Committee 
Karen Taussig-Lux: Media Borough Grants Administrator 
 
Project Consultants 
Justin Keller, Simone Collins 
Peter Simone, Simone Collins 
Michael Swidrak, Delaware County Planning Department 
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NOTES: 
General: 
1. Zach B. noted that the Borough’s cost for hydrant rental varies significantly from 

other municipalities. County to verify if this is a monthly or quarterly rental cost 
and update community facilities data accordingly. 

2. Eric S. mentioned that it might be useful to understand the percentage of total 
power generated by the solar panels installed on 9 Borough Buildings.  Attempts to 
obtain this information from PECO have been unsuccessful. 
• Solar arrays are between 1Kw-5Kw and located on several borough buildings 

including Borough Hall and the Fire House. 
• Eric S. would like see the Borough’s solar power generation expand to take 

advantage of real time smart grid electricity rates. 
3. Pete S. asked if residents are happy with the current tax structure.  There was a 

general agreement that most residents are happy due to lower school taxes than 
nearby districts with comparable rates of achievement.  

4. Kent D. mentioned that he will update the committee on the capital improvement 
plan (currently under development) in September or October. 

 
Public Safety: 
5. Traffic calming is needed on Baltimore Avenue - especially at the intersections of 

Jefferson and Monroe.  Most sections of Monroe and Edgemont are also dangerous 
and used as cut-through streets. The intersection of Monroe and State Street is 
especially dangerous and is the location of an elementary school. Enforcement is 
needed for cars running stop signs and outreach is needed to educate drivers about 
pedestrians right-of-way.  Interaction with PennDOT will be critical to advance these 
safety efforts. 

6. Jim J. expressed concerns of dwindling volunteer firefighter ranks.  He noted that 
many volunteers are getting older or live outside the borough.  The Borough may 
need to consider and plan for paid personnel in the near future to respond to this 
trend.  He noted that volunteer rates are higher where housing is affordable. The 
County will check to see what other communities have done to address similar 
issues. 

7. Eric S. mentioned that the global connect alert calling system can target specific 
areas, streets or blocks.  Outreach is needed to update resident contact 
information. 

 
Business: 
8. Most spaces for lease are too big and/or expensive for smaller/unique retailers. 
9. The Business Authority board of directors contains a majority of property owners. It 

was suggested that business owners and property owners have equal 
representation on Businesses Authority board. 

10. The SoHo effect is dangerous and efforts are needed to keep attracting residents 
and businesses. 

11. Residents have little representation in Business districts. 
12. Vacant areas on Baltimore Pike could be redeveloped as a counter balance to keep 

rents more competitive and affordable. 
13. One option to retain retailers is to limit land use changes through zoning, such as 

conversion of retail uses to restaurants. 
14. Open a discussion with the County to modernize the parking garage with active first 

floor uses and negotiate shared parking. 
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15. The following changes will be made to the Goals and Objectives: 
General: 
Change “ruse” to re-use  
 
Comprehensive plan goals: 

1. Add: Ethnic and racial diversity/balance and fairness 

8.a: Add: Art, sculpture 

9. Add goal: Make Media a center for art and culture, music, events, public art 

 

Comprehensive Plan Objectives 

1.c Add: Celebrating diversity through events and art. 

 

16. The following changes will be made to the outline of recommendations: 
Businesses (general): 

• Incentivize new and small business and increase education/ outreach from SBA 
and SCORE 

• Work with business association to hold/reduce rents – critical threshold 
Transportation:   

• Include Rose Tree Park as a destination for alternative fuel shuttle bus service  
• Complete missing sidewalk links: Karen T. to send complete list. 
• Work with banks to rent excess parking spaces in existing parking lots  

o Look at West Chester Model 
• Add State Street to list of destinations needing wayfinding signs.  
• Replace Holy Savior with Holy Nativity  

The Arts: 
• Make Media Theater a public facility 

 
 
 
 
 
 
  

 

 This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
Professional within ten days of issue, the report shall be considered factually correct and shall 
become part of the official project record. 

      

Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager
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MEETING NOTES 

Project: Media Borough Comprehensive 
Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

08/06/2013 
6:00 PM 

Topic: Committee Meeting #6 Issue Date: 9/10/2013 

   

IN ATTENDANCE: 
Residents/Business Owners 
Drew Arata: Media Business Authority 
Zachary Barner: Resident, Environmental Advisory Council, County Planning Dept. 
Adeline Ciannella: Resident, Environmental Advisory Council, Farmers Market 
Judy Fowler: Media Borough Resident, Director Media Arts Council 
Jill Hall: HARB, Delaware County 
Jim Jefferies: Media Borough Code Enforcement 
Amy Johnson  
Lisa Johnson: Resident, Volunteer, Recreation Board 
Rebecca Ross: HARB, Delaware County 
 
Borough Officials & Administration 
Paul Robinson: Media Borough Council 
 
Project Consultants 
Sam Haber, Delaware County Planning Department 
Justin Keller, Simone Collins 
Peter Simone, Simone Collins 
Michael Swidrak, Delaware County Planning Department 

 
NOTES: 
1. The consultants will review the Borough’s approved shade tree list and 

interview the Borough’s tree warden  - Dan Jackson. 
2. Some in attendance felt that Jasper Street is in need of street trees. Paul R. 

acknowledged that alleys parallel to State Street were built to facilitate truck 
delivery traffic and that new tree plantings should not encumber loading. 

3. Jim J. reported that most deliveries take place on Mondays and Tuesdays. The 
alley width provides for one loading lane and one vehicle travel lane. 
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4.  An attendee stated that the Borough’s stormwater runoff is degrading several 
natural areas located at the edges of the Borough.  Mentioned was a significant 
gully forming in Glen Providence Park.  A suggestion to reduce erosion impacts is 
to retain more stormwater in the interior portions of the Borough. 

5. Peter S. inquired about the status of the Glen Providence Park Master Plan Update.  
Zach B. will forward project contacts and info for this plan to the consultants.  
He acknowledged that there should be enhanced coordination between the County 
and Borough. 

6. Jill H. and Rebecca R. announced that work will begin in early 2014 to revise the 
boroughs HARB ordinances. The first task will be to provide additional detail to 
clarify the approval process for alterations to historic buildings in HARB districts.  
Subsequent tasks will examine the expansion of existing historic districts and the 
creation of new districts. Drafts will be provided to the consultants once 
available. 

7. Proposed new districts will primarily be based on preserving the unique 
characteristics of historic residential neighborhoods. Jill H. will provide the 
consultants with the basis for proposed HARB district expansions. 

8. Pete S. recommended that design standards be tailored to the qualities unique to 
each district. 

9. Requirements for a HARB review are triggered for a demolition of a HARB 
regulated building or if 25% of the façade is altered. Currently, the HARB building 
permit  process goes through HARB for their recommendation before being sent to 
Borough Council.  The planning commission is not involved with the HARB review 
process.   

10. It was stated that if a certificate of appropriateness is denied by the Board 
applicants have to go to the court of common pleas to appeal since HARB is not a 
part of zoning. 

11. An attendee stated that all real-estate agents should be informing potential buyers 
of HARB regulated buildings.   

12. An attendee asked if an arts district could be created similar to a historic district?  
Pete S. stated that arts districts usually aren’t regulated which usually results in 
more creativity and quicker implementation. 

13. Addie C. added that an arts district may restrict art since it focuses it into one area.  
It was suggested public art be kept open ended so it can be installed throughout the 
Borough. 

14. Judy F. mentioned that there is a pending arts town grant she will forward to the 
consultants. 

15. The Borough will prepare a press release for the upcoming public meeting. 

 This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
Professional within ten days of issue, the report shall be considered factually correct and shall 
become part of the official project record. 

      
Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager
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MEETING NOTES 

Project: Media Borough Comprehensive 
Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

09/03/2013 
6:00 PM 

Topic: Committee Meeting #7 Issue Date: 9/10/2013 

   

IN ATTENDANCE: 
Residents/Business Owners 
Steven Ahlgren: Resident 
Drew Arata: Media Business Authority 
Robin Beaver: Resident, Library Board, Arts Council 
Adeline Ciannella: Resident, Environmental Advisory Council, Farmers Market 
Lisa Johnson: Resident, Volunteer, Recreation Board 
Brendan O’Riordan: Resident, EAC, Transition Town 
Bob McMahon: Mayor 
 
Borough Officials & Administration 
Karen Taussig-Lux: Grants Administrator 
Kent Davidson: Borough Council 
Brian Hall: Borough Council 
 
Project Consultants 
Sam Haber, Delaware County Planning Department 
Justin Keller, Simone Collins 
Peter Simone, Simone Collins 
Michael Swidrak, Delaware County Planning Department 

 
NOTES: 
1. Those in attendance reviewed the draft vision goals and recommendations outline. 

Committee comments should be sent to the consultants by September 13. 
2. It was suggested that a recommendation be added for periodic committee meetings 

after the completion of this plan.  Those in attendance concurred that the committee 
should meet 1-2 times per year to reassess plan priorities.  

3. The vision statement should be pared down so it is less specific since items are 
detailed in the recommendations. 
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4. The consultants will consider removing Glenn Providence Park from the recreation 
facilities within ¼ mile walking radius since this is a regional park. This is intended 
to show neighborhood parks within ¼ mile walking distance. 

5. It was suggested that the bike lane connecting the Cherry Street Field be removed 
from the Providence Road section in favor of utilizing Winter and Summer Streets. 

6. The consultants will add to the Recreation Facilities and Preserved Lands map the 
small open space area located off Vernon Street in the southeastern corner of the 
Borough. 

 This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
Professional within ten days of issue, the report shall be considered factually correct and shall 
become part of the official project record. 

      
Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager
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MEETING NOTES 

Project: Media Borough Comprehensive 
Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

3/28/13 
7:00 PM 

Topic: 
Focus Group #1 – Business 
and Growth Opportunities, 
Housing and Real Estate 

Issue Date: 6/19/2013 

   

IN ATTENDANCE: 
Residents / Business Owners / Committee Members:      
Steve Ahlgren – Resident 
Drew Arata - MBA / Fair Trades 
Sandy Baggot - Architect / Fellowship House Bd. 
Robin Beaver - Library Board / Media Arts Council 
Jeff Cadorette - Media Real Estate 
Linda Coulston - Farmers Market 
Dr. Joan Duvall-Flynn - Media NAACP (President) 
Grace Eves - Rose Tree Media School District 
Cherie Freeman - Farmers Market 
Bryan Messick – Media Business Authority 
Marjorie A. Moat - NAACP (Secretary) 
Sari Steuber - Transition Town Media (President) 
 
Borough Officials & Administration: 
Kent Davidson, Media Borough Council, Community Development Committee 
Jim Jeffrey, Media Borough Code and Zoning Officer 
Karen Taussig-Lux, Media Borough Grants Administrator 
Paul Robinson - Media Resident, Borough Council Member 
 
Project Consultants: 
Justin Keller, Simone Collins 
Peter Simone, Simone Collins 
Michael Swidrak, Delaware County Planning Department 

 
BACKGROUND: 
The consultants presented an overview of the comprehensive plan purpose/process, 
and explained how the plan informs future updates to the Borough’s zoning and 
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subdivision and land development ordinances, and official map. Next, the focus group 
was asked for their input on the following questions:  

• What are / where are the growth opportunities in the Borough?  
• What is the state of the real estate market in Media? 
• Where is the real estate market “going”? 
• What are the obstacles to continued growth in Media?  
• What are some solutions to overcoming these obstacles?  
• What are the trade-offs for continued growth? What are the benefits? 
• What are the opportunities in adjoining / nearby municipalities?  

 
NOTES: 
The notes below summarize responses solicited from the focus group attendees

 

Existing Conditions: 
• Too much office 
• Lack of small/affordable housing options 
• Lack of 4 bedroom units 
• Philly Market Area has remained resilient 

(lost little value) 
• There is a lack of community organization 

space 
• Lack of parks and open spaces  
• Existing bus routes are OK 
• Baltimore Ave. lacks a destination or “draw” 
• Media is DELCO’s downtown 
• Media is center of DELCO retail 
• Seasonal horse and buggy rides are popular 
• Existing trolley is a source of pride 
• Ex. Retail rental between $18 and $35 / SF 
• Need for small shops of 400 to 600 SF  
• Buildings need loading and trash areas (why 

buildings have fronts and backs) 
• Orange Street is “retail edge” 
• Baltimore Ave is a “divider” 
• Little foot traffic on Baltimore Ave 
• Events occur on Front Street 
• Some spillover from State St. to Baltimore 

Ave 
• Philly Car-share tried but left Media 
• Existing Business Privilege Tax 
• Existing and developing town centers may 

draw business away from Borough 

 

 

 

Opportunities: 
• Balance of housing and commercial uses 
• Consistent Real Estate Values 
• Good Schools 
• 3rd lowest millage rate in County 
• Walkable Schools 
• Businesses and Events attracting visitors 
• Slow down traffic for safety 
• Skate park would be a draw 
• More civic spaces would be good 
• There are opportunities for light industrial 

uses on the western edge of town 
• Parking – enough, not enough, all opinions 
• Shoe store 
• More clothing and apparel stores 
• Want a hardware store 
• Retail anchors needed 
• Public Arts “leads” visitors and shopper 

farther down the block 
• Local retail better than National retail 

(generally) 
• Tight margins for Media businesses 
• Check Berlin, Maryland as model downtown 

revitalization 
• Allure of architecture and housing stock 
• Simplifying zoning and variance process 
• Foot traffic volume is key 
• Redevelop Front Street (reverse bldg. 

frontages?) 
• Theater / entertainment can be expanded 

(would like movies) 
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Obstacles:  
• Walkability to parks 
• Lack of affordable entry level housing 

(ownership) 
• Issues with older housing stock converted 

into apartments 
• Higher and higher rents (retail and 

residential) are an obstacle 
• Zoning (parts of) can be an obstacle 
• Parking requirements can be an obstacle 

(too much and too little) 

 

 

 

Possible Solutions: 
• Improving bicycle and pedestrian access 
• Convert Office to residential uses (in older, 

originally residential structures) 
• Eliminate barriers to better bike / ped access 

(especially on Baltimore Pike) 
• Need better info for visitors (events, street 

closures) 
• Need park and recreational programming for 

all ages 
• Possible incentives for small businesses to 

locate in Media 
• Walkable retail district and street amenities 

• The “culture” of Media is a big attraction 
• Need more pedestrian oriented retail on 

Baltimore Ave. 
• Need anchor(s) on Baltimore Ave 
• Explore other forms of transportation that 

are fun (i.e. bike rickshaws) 
• Need on-road bike routes / system 
• Provide more affordable housing 
• Free shuttle bus  
• Make the trolley free within Borough 
• Connect borough to regional rail station 

(shuttle) 
• Need better signage and wayfinding 
• Direct visitors to public parking (can be done 

better) 
• Explore real-time parking apps to show 

available spaces 
• History of Borough and architecture is an 

opportunity 
• Retain one of a kind mom and pop  

businesses Retain small businesses 
• Create incentives for owner-occupied 

businesses 
• Explore opportunities for alleys and small 

streets 
• Need “retail adventures” 
• Create inviting streetscapes with lighting

 

This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
professional within ten days of issue, the report shall be considered factually correct 
and shall become part of the official project record. 

      
Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager 
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MEETING NOTES 

Project: Media Borough Comprehensive 
Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

4/24/2013 
7:00 PM 

Topic: 
Focus Group #2-
Transportation, Technology, 
and Energy Conservation 

Issue Date: 6/19/2013 

   

IN ATTENDANCE: 
Residents / Other: 
Cecile Charlton - Delaware County Transportation Management Association (TMA)
Byron Comati - SEPTA 
Alex John - Transit Manager, Delaware County Planning Department 
Jim Joyce - Resident 
Kevin Matson – Chair, Media Borough Planning Commission 
Chris Martin – Transition Town Media 
Tom Shaffer - Manager, Delaware County Transportation Planning 
Brian Taussig-Lux – EAC / Energy Committee 
 
Committee Members: 
Drew Arata - MBA / Fair Trade 
Addie Ciannella - Media Borough Environmental Advisory Council (EAC) 
Lisa Johnson - Media Borough Resident 
 
Borough Officials and Administration:
Kent Davidson - Media Borough Council 
Bob McMahon - Mayor 
Eric Stein - Borough Council, Technology Committee 
 
Project Consultants: 
Justin Keller - Simone Collins 
Peter Simone - Simone Collins 
Michael Swidrak - Delaware County Planning Department 

 
BACKGROUND: 
The consultants presented an overview of the comprehensive plan purpose/process, 
and explained how the plan informs future updates to the Borough’s zoning and 
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subdivision and land development ordinances, and official map. Next, the focus group 
was asked for their input on the following questions:  
• How can bike and pedestrian connections be improved? What are the tradeoffs? 
• How can pedestrian and bicycle connections to public transit and destinations be promoted? 
• What can be done to accommodate parking needs? 
• What are the opportunities for transit oriented developments (TODs)? 
• Which roadway intersections are problematic for vehicles/pedestrians/bicyclists, and how 

can they be improved? 
• How can enhanced access to technology be used to promote awareness and improve 

transportation, energy conservation and other issues?  
• Are there opportunities to increase energy conservation and sustainability in the Borough?  
• Who should take the lead in advancing energy conservation initiatives (citizen groups, 

borough, individuals, businesses)? 

 
NOTES: 
The notes below summarize responses solicited from the focus group attendees.

 
Goals: 

• Comprehensive Plan 
• Ideas (tonight) 
• Energy Partnerships 

Facts: 

• County Energy Plan 

Concepts: 

Transit 

• Add buses to analysis map 
• ADA issues at/to Media Station 
• Connection - Shuttle between 

Media and Regional Rail 
• Connectivity w/ neighboring 

municipalities 
• No safe access between Media 

station and State Street 
• SEPTA can’t provide shuttle 

(not legislated to do this) 
• Shuttle: 

o TMA? BID fund? MBA? 
• BID can get a share of tax 

money 
• Grant to run shuttle? 
• Alternate fuel shuttle 

•  

 
 
 

• Reduced fare for local trolley – 
can this be a pilot program with 
SEPTA? 

• Pre-purchased ridership cards 
• Transit availability for seniors 
• Approach SEPTA RE: Trolley – 

reduced fare idea 
• Talk to U. Prov. About 

redeveloping Media Station 
• Redevelop Media Station for 

mixed use (SEPTA owns) 
• Increasing Transit Ridership 
• Encourage County employees 

to use Alt. transit 
• Ride ECO! 
• County Car Pool Plan ‘in flux’ 
• County as Partner 

Pedestrian 

• Where the sidewalk ends…. 

Bikes 

• Bike lanes 
o IE. Atlantic City 
o PA 252 

• Bike Share 
• Phila Bike-Share 
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• Cycle Sport looking at bike 
share in area 

Roads 

• Parking and info signage 
(larger) 

• Better way finding signage 
• Plan for one-way streets with 

bike route plan 
• ID routes into town from 

gateways 
• One-Way streets 

o Direct traffic away from 
neighborhoods 

• Pulling cars off Baltimore 
Avenue for Business District 

• Shuttle from Route 1 and 252 to 
transit and destinations 

• Shuttle to Rose Valley 

Technology 

• Open-source technology 
• Digital Kiosk 
• Parking app. 
• Borough Wi-Fi 
• Parking 

o Payments 
o Energy monitoring 
o Wi-Fi 
o Tech Committee 

• Robo-Call (Borough already 
has) 

• Have ‘Public stuff’ (crowd 
sourcing) 

• Tech Component 
• Limerick Model for sustainability 

ordinances  
• County electronic records 

Energy Conservation: 

Initiatives 

• Residential Energy Subsides 
• EAC should run program with 

help of borough 
• Attractiveness of Energy 

Savings 
• Audit as College Project (utilize 

student labor) 
• Audits for Businesses 
• Consider “Hub” (Phila-

requirement) 

• Sunshop (DOE) Permit $ 

Education 

• Energy awareness/Subsides 
• Mandate  ‘Hip’  Cheap 

 Then Require 
• Energy Conservation model 

at Borough Hall 
• Promotion of Borough 

Practices and initiatives 

Policy 

• Energy benchmarking 
• Multi-Municipal Partnerships 
• More Resources and 

“Purchase Power” needed 
• Green Points Program 
• Energy Self-Sufficiency? Net 

Zero?  

This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
professional within ten days of issue, the report shall be considered factually correct 
and shall become part of the official project record. 

      

Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager 
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MEETING NOTES 

Project: Media Borough Comprehensive 
Plan Project No.: 12082.10 

Location: Media Borough Meeting 
Date/Time: 

5/29/2013 
7:00 PM 

Topic: 
Focus Group #3-
Beautification (Gateways, 
Streetscape, Architecture) 

Issue Date: 6/19/2013 

   

IN ATTENDANCE: 
 
Residents / Other: 
Yinka Adesubokan 
Zachary Barner - Media Borough Environmental Advisory Council (EAC) 
Walt Cressler - EAC 
Chris Dietrich – Transition Town Media (TTM) 
Grace Eves – Rose Tree Media School District 
Brandi Grosso – Director, Media-Upper Providence Free Library (MUPFL) 
Jill Hall 
Lori Imbesi - TTM 
Amy Johnson – Greener Partners 
Michael Kinsley 
Adam Kradel 
Steve Krug - Speizle Group (Architects) 
Robert Linn - Architect 
Katherine LoRusso – Shade Tree Commission 
Pastor Warren Mays – Second Baptist Church 
Elizabeth Rohr – HARB, Media Arts Council 
Marie Sciocchetti – Secretary, MUPFL 
Kate Srinivassan – Media Arts Council 
Sari Steuber 
David Urffer - HARB 
Marion Yaglinski 
 
Committee Members: 
Robin Beaver – Library Board / Media Arts Council 
Addie Ciannella - EAC 
Lisa Johnson- Recreation Board 
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Borough Officials and Administration:
Brian Hall – Borough Council 
Jim Jeffrey -  Media Borough Code and Zoning Officer 
Paul Robinson – Borough Council 
Eric Stein – Borough Council 
Karen Taussig-Lux – Grants Administrator 
 
Project Consultants: 
Justin Keller - Simone Collins (SC) 
Peter Simone - SC 
Michael Swidrak - Delaware County Planning Department

 
BACKGROUND: 
The consultants presented an overview of the comprehensive plan purpose/process, 
and explained how the plan informs future updates to the Borough’s zoning and 
subdivision and land development ordinances, and official map. Next, the focus group 
was asked for their input on the following questions:   
• Where are ideal locations for gateways / what type of gateways are envisioned? 
• Is there a need for more public art / opportunities for artistic collaboration? 
• Are there needs for architectural design guidelines in additional zoning districts? 
• Which streets need streetscape improvements? (sidewalks/ furniture/ lighting/ trees, etc.) 
• Does Media have an appropriate street tree list? 
• How can community/cultural events be enhanced? (types of events / scheduling) 
• Are there Recommendations/Ideas for the Historic Architectural Review Board (HARB)? 

 
NOTES: 
The notes below summarize responses solicited from the focus group attendees

Culture 

• Promoting multiculturalism in Media 

• Multi‐culture story telling 

• Cultural events 

• More public art 
o Sculpture, mosaics, etc 

• 1% for public art 

• Places for public art on existing structures  
o i.e. parking garage 

• Town market/bazaar for small merchants 
and artisans 

• Library archive as basis for historic 
projects/building/signage 

Events 

• Activities/events/spaces for local teens 

• Teen café 

Shade Tree Committee 

• Replacement of older trees with new 
plantings 

Architecture 

• Add to H.A.R.B. District‐State Street 

• Better recognition/signage for Historic 
Districts 

• Do not penalize aesthetics in exchange for 
energy efficiency 

• Green Building incentives 

• Reduce Front Yard Setbacks/Parking for 
residential 
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Greening 

• Spaces for community gardens 

• Demonstration gardens 

• Promote hillside farm as Media’s Farm 

• Space for edible forest gardens 

• Gateway must set Media line apart from 
surroundings 

• Park on South Side (children) 

• Nativity as Park Space 

• Use existing parcels for recreational uses 

• Demonstration of ‘Green’ Tech 

• 252 and Baltimore 

• Gateways on official map 

• Pocket park at SE Gateway/Official Map 

• Art 

• Addressing Baltimore Pike Zoning and its 
unique sections 

• Gateways 

• Baltimore and West State 

• Gateways very important 

• Opportunities for underdeveloped 
gateways west and south 

• Each Gateway is unique 

• Trees and vegetation at gateways 

• Architecture at Gateways 

• 252 and North State 

• Baltimore Avenue ‘setback and ‘stepback’ 

• Unifying motif 

• Celebrating Media’s diversity through 
design and gateways 

• Motif/brand competition 

• Gateways to tell story of Media 

• Unique architecture 

• Media visitor’s center? 

• Plum Street/Garage as gateway walk and 
drive 

• Bridge from garage to state street 

• Free Historic Trolley 

• Use Tech to Market Media (Hashtag) 

• Electric Charging Stations 

• Solar Canopies, green roofs and micro 
turbines 

Streetscape 

• Limit thru traffic on Baker and Jasper 

• More visibility for businesses outside core‐
parallel signs 

• Expanding wayfinding past state street 

• More wayfinding signs (from Baltimore 
Pike) 

• Signs for community Events (Kiosk) 

• More/better wayfinding for parking 

• Digital Sign on Baltimore for Community 
Events 

• Bike Lanes on 252 and Baltimore Pike 

• Parking Spot Park Day 

• More Visible Recycling Receptacles 

• Parking at Acme for senior citizens/Ride 
Trolley into town for free 

• Electronic Swiping for Parking Meters 

• Remove parking on State Street for 
Sidewalks 

• Pamphlets/Maps Available at Kiosks 

• Traffic calming on Jefferson 

• Streetscape Arboretum 

• Tents/awning plan for Plum Street 

• Remove Parking on State Street for 
sidewalk

 

This report represents the Professional’s summation of the proceedings and is not a 
transcript.  Unless written notice of any correction or clarification is received by the 
professional within ten days of issue, the report shall be considered factually correct 
and shall become part of the official project record. 

      
Peter M. Simone, RLA, FASLA   Justin M. Keller 

President      Project Manager 



Mayor's Planning Meeting 
Ariano Restaurant 
July 12, 2013 
 
In attendance:   
Jesse Cline, Drew Arata, Robin Beaver, Bryan Messick, Anthony Bellapigna, Brian Hall, Peter Simone, 
Justin Keller, Sam Haber, Mike Swidrak, Karen Taussig-Lux, Bob McMahon 
 
 
Meeting Summary: 
 
Make Media a destination spot to promote the economy.  How? 

• Events  
• The Arts  

• Public Art is vital to Media's economic success 
• Both an artistic vision and an economic vision is needed 

 
Ideas for Development and Business Expansion: 

• Build out underutilized parts of Media - especially the West end   
• Increase foot traffic by encouraging more art galleries 

◦ Lower retail rents are needed to attract art galleries 
• Recruit desired retail businesses 
• Expand business zoning districts 
• Provide tax incentives to redevelop areas like Front Street 
• Incentivize an establishment that could offer low retail rates and structured parking (grant 

money is typically not available for this) 
• Attract more artisans—demonstrations such as glass blowing, etc.,--which can then be sold in 

Media 
 
How to stimulate & encourage retail in Media? 

•  Create a retail version of “Dining Under the Stars” 
• Rents in town keep rising—drives retail out.  
• Need a Guidebook for retail—how to plan and set up a retail business in Media 
• Create more opportunities for cross-advertising for borough businesses and organizations 

◦ Create a website / guidebook with links / advertisements for events, retail and restaurants 
similar to the “Think Lancaster” publication  

• Relationship between Theatre & retail for retail discounts with purchase of theatre ticket 
• More community serving retail is needed 
• More industrial and retail mix is needed where companies manufacture and sell their product 

on-site 
• A hotel is needed 

 
Landlords: 

• Must be brought into cooperation for Media retail to achieve economic success. 
• How to reach out to Landlords? 
• Transition Town Media and Time Bank could work with Landlords 
• Work with landlords to promote business startups 



 
How to facilitate planning and setting up events? 

• Make it easy to do and standardized 
• Establish procedures for street closures and events to institutionalize it 
• Make it easy to obtain a mass gathering permit with standardized forms and procedures 
• Enhance signage for events to include street closure dates and logos of sponsors 
• Separate criteria should be established for a town-wide events and neighborhood events 

 
Need an organization for non-profits in town to pool ideas and manpower: 

• Need a Planning Retreat once a year for Borough activities/goals 
• Need a Plan for sharing information 
• Currently, the process of organizing is personality-based 
• A circle of friends to brainstorm with is key 
• Develop a knowledge bank of volunteers to help implement goals 
• Constantly reach out to new people 

 
 
A Town Events Manager/Marketer: 

• Currently, event planning and coordination is ad-hoc and personality-based and could be lost 
due to a lack of institutionalization. Communication regarding events is uncoordinated 

• A Main Street Manager is not so fitting for this job, a better fit would be an Events Manager / 
PR person 

• An events planner/coordinator position should be created to bridge communication gaps, 
establish a communications hierarchy and manage press inquiries 

• The ideal event coordinator will wear many hats and should be adept at gathering ideas and 
volunteers.  The continuity of institutional knowledge should be ensured with the establishment 
of a clear and concise transition plan for this position. 

• Need a hierarchy with liaison—someone with big picture and no stake in any one group 
• An intern event planner would require allot of assistance and it may be more beneficial to hire 

someone who is very experienced (retail experience preferred), talented, charismatic and 
diplomatic.  This person should be able to manage and connect with people & groups and grow 
the program through marketing and branding. 

• Next steps: Create a detailed job description, Start interviewing and see what we find?  
 

• Coordination is the most important—more important than branding 
• Media needs own identity: 

◦ Hire a capable, talented and diplomatic local marketing consultant as an advisor 
◦ Work as a consultant to set a plan, goals, vision, give ongoing advice  

• Recommend the hiring of a marketing / branding consultant on a task by task basis in the 
Comprehensive Plan 

• Economic development $ is available for marking consultant.  See DVRPC (Delaware Valley 
Regional Planning Commission)--grants for 80% with 20% match 

 
Look at models from other towns—West Chester: 

• What are their events policies? 
• Organizations to promote economic development? 
• West Chester has the photos and the boilerplate [ready for distribution to media, etc. when an 



opportunity arises].  Media does not. 
• It was noted that recently a crew was filming a commercial in Media  
• Create a permit to set standards for  filming in the borough 
• Media Borough is missing out on potential filming revenue. Consider charging a permit fee to 

film companies for rental of borough streets and property  
 
Media Theatre: 

• MAC & the Theatre are renewing relationship—now working together. 
• Other partnerships? 
• Theatre brings in community groups (targeted marketing)—for instance Fire Fighters night 
• Theatre gives out list of restaurants.  Has no relationship with retail 

 
How to get County involved with Media's economic development? 

• Discuss with Marianne Grace 
• Delaware County Commerce Center 
• County Redevelopment Authority 

 
Community Involvement: 

• Need to bring in more families 
• Media Borough population and visitors have changed  
• Younger people are coming to Media 
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This survey will help inform the development of the Media Borough Comprehensive Plan Update.  
 
The comprehensive plan is a proactive tool used to inform and guide zoning and policy decisions consistent with community­wide values and 
goals.  
 
Obtaining feedback from the community is vital to the planning process. We would appreciate you taking the time to complete the following 19 
question survey. It should take about 10­15 minutes.  
 
Your responses are voluntary and will be confidential. Responses will not be identified by individual. All responses will be compiled together and 
analyzed as a group. 
 
The survey is being conducted by Media Borough with assistance from the planning consultants: Delaware County Planning Department and 
Simone Collins – Landscape Architecture. If you have any questions or concerns, please contact Borough Manager Jeffery Smith at 
Jeff@mediaborough.com or 610­566­5210. 
 
The survey will be available from April 9, 2013 until November 10, 2013. Please complete one survey per person. 
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Borough	of	Media	Comprehensive	Plan	Survey

1	/	19

55.41% 123

23.42% 52

3.60% 8

8.11% 18

1.80% 4

7.66% 17

Q1	Where	is	your	place	of	residence?
Answered:	222	 Skipped:	0

Total 222

Media	Borough

Upper	Providence
Township

Nether	Providence
Township

Middletown	Township

Springfield
Township

Other

Answer	Choices Responses

Media	Borough

Upper	Providence	Township

Nether	Providence	Township

Middletown	Township

Springfield	Township

Other
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2	/	19

85.58% 184

14.42% 31

Q2	Do	you	own	or	rent	your	residence?
Answered:	215	 Skipped:	7

Total 215

Own

Rent

Answer	Choices Responses

Own

Rent
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30.18% 67

23.42% 52

46.40% 103

Q3	How	long	have	you	lived	at	your
current	location?
Answered:	222	 Skipped:	0

Total	Respondents:	222 	

0-4	years 5-9	years 10+	years
0%
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40%
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80%

100%

Answer	Choices Responses

0-4	years
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48.10% 101

77.14% 162

49.52% 104

19.05% 40

66.19% 139

47.62% 100

33.81% 71

20.48% 43

32.86% 69

66.67% 140

43.81% 92

Q4	Why	did	you	choose	to	move/live	here?
(check	all	that	apply)

Answered:	210	 Skipped:	12

Total	Respondents:	210 	
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60.81% 135

39.19% 87

Q5	What	is	your	gender?
Answered:	222	 Skipped:	0

Total 222

Female

Male

Answer	Choices Responses

Female

Male
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0.90% 2

8.11% 18

24.32% 54

24.77% 55

22.97% 51

18.92% 42

Q6	Which	category	below	includes	your
age?

Answered:	222	 Skipped:	0

Total 222

20	or	younger
21-29

30-39

40-49

50-59

60	or	older

Answer	Choices Responses

20	or	younger

21-29

30-39

40-49

50-59

60	or	older
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Q7	Business	ownership:
Answered:	222	 Skipped:	0
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If	yes,	do	you	own	your	own
building?
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100%

	 Yes No Total

Do	you	own	a	business	in	the	Borough?

If	yes,	do	you	own	your	own	building?
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20.83% 5

20.83% 5

29.17% 7

29.17% 7

Q8	If	you	own	a	business	in	Media
Borough,	how	long	have	you	owned	it?

Answered:	24	 Skipped:	198

Total 24

1-4	years

5-9	years

10-14	years

15+	years

Answer	Choices Responses

1-4	years

5-9	years

10-14	years

15+	years



Borough	of	Media	Comprehensive	Plan	Survey

9	/	19

Q9	Do	you	use	SEPTA?	(check	all	that
apply)

Answered:	204	 Skipped:	18
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3.43%
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22.39% 30

31.34% 42

15.67% 21

8.21% 11

46.27% 62

10.45% 14

33.58% 45

45.52% 61

16.42% 22

Q10	What	would	cause	you	to	use	SEPTA
regional	rail	or	trolley	more	frequently?

(check	all	that	apply)
Answered:	134	 Skipped:	88

Total	Respondents:	134 	
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Answer	Choices Responses

Better	abil i ty	to	walk	to	the	Media	station	from	your	home	or	place	of	employment

Better	abil i ty	to	bike	to	the	Media	station	from	your	home	or	place	of	employment

Better	abil i ty	to	bike	to	trolley	stops	from	your	home	or	place	of	employment

Better	abil i ty	to	walk	to	trolley	stops	from	your	home	or	place	of	employment

More	parking	at	Media	station

Home	or	business	c loser	to	the	Media	station

More	frequent	service

Extended	service	hours

Local	transit	(shuttle)	service	to	the	SEPTA	regional	rail	station
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Q11	Are	the	following	facilities	generally
safe	for	you	and/or	your	family	to	use	in

Media	Borough?
Answered:	204	 Skipped:	18
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Q12	Are	there	destinations	in	Media
Borough	that	you	would	like	to	walk	or	bike
to,	but	hesitate	to	do	so	because	of	a	lack

of:
Answered:	204	 Skipped:	18
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42

78.01%
149

	
191
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66

65.98%
128

	
194

If	Yes,	please	describe	in	space	below No
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	 If	Yes,	please	describe	in	space	below No Total
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54.14% 98

85.08% 154

13.81% 25

26.52% 48

27.07% 49

2.21% 4

Q13	What	are	the	most	congested	roadway
intersections	in	Media	Borough?	(select	up

to	3)
Answered:	181	 Skipped:	41

Total	Respondents:	181 	
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North	Providence	Road	and	State/North	Monroe	Street

East	Baltimore	Avenue	and	Providence	Road

East	Baltimore	Avenue	and	Manchester	Avenue

Baltimore	Avenue	and	Monroe	Street

West	Baltimore	Avenue	and	Orange	Street

West	Baltimore	Avenue	and	West	Street/Painter	Street
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48.59% 86

26.55% 47

45.20% 80

25.42% 45

15.25% 27

22.03% 39

1.69% 3

42.94% 76

12.99% 23

Q14	What	are	the	three	(3)	biggest
obstacles	to	future	growth	in	Media

Borough?
Answered:	177	 Skipped:	45

Total	Respondents:	177 	
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Traffic

Lack	of	sidewalks,	trails	and	pedestrian	friendly	environment

Lack	of	open	space	and	parks

Lack	of	local	employment	opportunities

Lack	of	local	shopping	opportunities

Outdated	zoning	regulations

Crime

Parking	availabil i ty

Taxes
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71.07% 140

6.60% 13

51.27% 101

7.11% 14

4.06% 8

12.18% 24

37.56% 74

11.68% 23

15.74% 31

19.80% 39

12.18% 24

Q15	I	would	like	to	see	more	of	the
following	types	of	development	in	Media

Borough	(select	all	that	apply):
Answered:	197	 Skipped:	25

Total	Respondents:	197 	
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15.56% 28

43.33% 78

33.89% 61

6.67% 12

20% 36

15.56% 28

32.78% 59

35.56% 64

11.67% 21

10.56% 19

30% 54

22.78% 41

Q16	What	are	the	three	(3)	most	important
issues	affecting	quality	of	life	in	Media

Borough?
Answered:	180	 Skipped:	42

Total	Respondents:	180 	
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Access	to	public 	transportation

Open	space,	parks	&	recreational	fac il i ties

Traffic

Crime

Local	employment	opportunities

Local	shopping	opportunities

Housing	opportunities

General	appearance	of	buildings	and	streetscape
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Availabil i ty	of	Bourough-wide	Wi-Fi

Parking
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58.15% 107

63.04% 116

74.46% 137

76.63% 141

70.11% 129

Q17	Do	you	consider	any	of	these	to	be
important	issues	for	Media	Borough	and	its

future?	(check	all	that	apply)
Answered:	184	 Skipped:	38

Total	Respondents:	184 	
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Fair	Trade
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85.87% 158

28.80% 53

8.15% 15

1.09% 2

15.76% 29

0% 0

2.72% 5

2.17% 4

19.02% 35
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45.65% 84

Q18	The	top	three	(3)	things	I	like	most
about	Media	Borough	are:

Answered:	184	 Skipped:	38

Total	Respondents:	184 	
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44.75% 81

6.08% 11

15.47% 28

25.41% 46

19.89% 36

2.76% 5

4.42% 8

22.10% 40

27.62% 50

6.63% 12

10.50% 19

26.52% 48

28.18% 51

13.81% 25

25.97% 47

Q19	The	top	three	(3)	things	Media
Borough	officials	should	focus	on	as	part	of
your	vision	for	what	Media	Borough	should

become:
Answered:	181	 Skipped:	41

Total	Respondents:	181 	
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Recreation/parks/open	space

Water/sewage	systems

Residential	housing

Mixed-use	developments	(developments	or	buildings	with	multiple	uses)

Transit	oriented	developments	(developments	located	around	public 	transportation)

Emergency	services

Crime

Traffic

Parking

Road	maintenance

Zoning	regulations

Employment	and	business	opportunities

Streetscape	improvements	and	building	facades

Stormwater	runoff

Gateways	at	prominent	entry	points
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